
Course Structure 
 

Semester I 

Code Subject Type Subject Credits 

201 

Core 

Introduction to Communication 2 

202 Public Relations Management 2 

203 Principles of Marketing 2 
204 Brand Management 2 

205 Visual Communication-1 2 

206 Account Management & Account Planning 2 

207 Event Marketing 2 

208 Introduction to Research 2 

209 Ability Enhancing Brand Case Study-1 1 

 
Elective from other 

disciplines 
Massive Open Online Course (MOOC) 

To be selected by students from SWAYAM 
3 

  Elective Subjects (Choose any 1)  

210 
Value Added 

Universal Human Values 1 

211 Communication and Personality Enhancement 1 
 

Semester II 

Code Subject Type Subject Credits 

212 

Core 

Integrated Marketing Communication 2 

213 Digital Marketing 2 

214 Media and Marketing Research 2 

215 Visual Communication-II 2 

216 Corporate Communication 1.5 

217  Event Management 1.5 

218 

Ability Enhancing 

Final Research Project 1 

219 Brand Case Study-II 1 

220 Summer Training Report 2 

 
Elective from other 

disciplines 
Massive Open Online Course (MOOC)  

To be selected by students from SWAYAM 
3 

  Elective Subjects (Choose any 1)  

221 
Value Added 

AI in Media and Communication 1 

222 Media Psychology 1 
 

Total Credits 40 

 


