Apeejay Institute of Mass Communication

Apeejay Institute of Mass Communication (AIMC), established in 2003, is a premier institution
renowned for providing specialized, skill-based education in the field of mass communication.
Recognized as one of the Best Mass Communication Colleges in Delhi NCR, AIMC is committed
to nurturing industry-ready professionals through its dynamic and comprehensive curriculum.
The institute caters to a wide spectrum of media disciplines, offering specialized programs in
Media Management, Broadcast Journalism, Advertising, Public Relations, Corporate
Communication, Event Management, and Digital Media.

e Address: Institutional Area, Near Dwarka Sector 9 Metro Station, Sector 8 Dwarka,
New Delhi, Delhi 110075

e Phone: +91-9910-222-777

o Email: aimc.del@apj.edu
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Apeejay Education

Apeejay Education (AE), founded in 1967 by the Apeejay Stya industrial house, is a network of
26 not-for-profit institutions across India with over five decades of excellence in education.
Guided by the vision of Dr. Stya Paul, AE promotes value-based, holistic learning that develops
thinking skills and lifelong learning, supported by innovative curricula and modern infrastructure.
The legacy is led forward by his daughter, Sushma Paul Berlia, Chairman of Apeejay Education,
who has strengthened global-standard academic programmes across institutions. Today, AE
serves about 40,000 students with 65,000 alumni and 5,000 educators, offering education from
pre-nursery to doctoral level across diverse disciplines including management, sciences,

engineering, law, design, media, and humanities.

o Address: Apeejay Stya Block, APJ School Road, Sheikh Sarai, Phase-1, South Delhi,
Delhi, 110017

o Phone: +91 1126012212

o Email: aes@apeejay.edu
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Governance
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Apeejay Institute of Mass Communication (AIMC) functions under the aegis of the Apeejay Education. The
institute is guided by Prof. Ashok Ogra, Advisor, who provides strategic and academic direction. The
overall academic and administrative leadership of the institute is headed by Prof. Sajal Mukherjee, Director.

The Internal Quality Assurance Cell (IQAC) operates under the Director to ensure continuous enhancement
of academic quality and institutional effectiveness.

The institute’s functioning is organized into four key areas: Academics & Faculty, Administration &
Operations, Quality Committees (IQAC), and Industry & Student Engagement. Academic activities are
managed by faculty members and academic committees overseeing examinations, evaluation, and student
mentorship. Administrative operations include admissions, finance, human resources, and office support.
IQAC committees focus on curriculum review, feedback, research, and accreditation. Industry and student
engagement is facilitated through training and placement, internships, guest lectures, and student clubs,
including Kathakar (Cultural Committee)




Governance

Grievance Redressal Mechanism - Online

¢ Apeejay Institute of Mass Communication
Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-C/2025-26/3
Date: 15.9.2025

Subject: Establishment of Online Grievance Redressal Mechanism

Apeejay Institute of Mass Communication (AIMC), Dwarka, New Delhi has a robust
grievance redressal procedural. Objective of Grievance Redressal procedure at AIMC is as
under:

e To resolve all individual issues and concerns on a one-to-one basis by involving the
respective department/person connected to that issue as and when needed.

o To provide a framework for the handling of opinions, issues, and concerns with the
ohjective to develop a responsive and accountable attitude among all the stakeholders.

e Emphasis on “the right to be heard and right to be treated without bias™ for all parties
involved.

In order to achieve these objectives, AIMC has an online portal where the stakeholders can
post their grievance on: https://apeejay.formstack.com/forms/aime_dwarka_delhi
This link is available on institute’s website hitps://apeejay.edu/aime/contact/

The grievance is handled by the Grievance Redressal Committee chaired by the Director of
AIMC and its members include faculty and staff’ of AIMC and a student member. The
students’ Grievance Redressal Committee has been re-constituted as under:

1. Prof. Sajal Mukherjee, Director Chairperson
2. Prof. Naveen Gautam, Associate Professor Co-ordinator
3. Prof. Sukriti Arora, Assistant Professor Member

4. Ms. Parul Budhraja, Admission Officer Member

5. Mr. Mukesh Chandra Bamrara, PA to Director Member

6. Ms. Stuti (Student PGDM-MC) Member

In case aggrieved parties are not satisfied with the decision of the Grievance Redressal
Committee, they may send the appeal to the Ombudsman, AICTE.

% .

o
(Coordinator)
Grievance Redressal Committee (Prof. Sajal Mukherjee)
Director, AIMC

Apeejay Institute of Mass Communication

Sector-8, Institutional Area,
Dwarka, New Delhi-110077

Digitally signed by SAJAL

SAJAL MUKHERJEE MUKHERJEE

Date: 2025.12.18 15:23:50 +05'30'

Ph: +91 11 25367821, 25363979-80, Email: aimc,del@apj.edu| www.apeejay.edu/aime
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Anti Ragging Committee and Squad
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i%:g Apeejay Institute of Mass Communication
. Institutional Area, Sector-8, Dwarka, New Delhi

Rel: AIMC/AICTE-C/2025-26/4

L
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Date: 15.9.2025

OFFICE ORDER

ANTI RAGGING COMMITTEE

As per Supreme Court judgment, ragging is a heinous crime. Any student found
indulging in ragging would face strict action and would be expelled from the institute.

The Anti-Ragging Committee at Apeejay Institute of Mass Communication, Dwarka
is re-constituted as under:

S.No. Name Designation
1. | Prof. Sajal Mukherjee, Director Chairperson
2. | Prof. (Dr.) Pranati Paheli Faculty Member
3. | Prof. Naveen Gautam Faculty Member
4. | Prof. Sukriti Arora Faculty Member
§. .| Prof. Ankit Kumar Malyan Faculty Member
6. | Mr. Satish Kapoor, Founder Director, Brotherhood External Member
7. | Mr. Pradip K. Bagchi, Sr. Journalist External Member
0[BT, S e Ot DYARa S | et e
9. | Mr. Mukesh Chandra Bamrara Staff Member
10. | Ms. Kavita Jangra Staff Member
11 | Ms. Vaidehi Garg Student Member
12 | Mr. Kaustav Mukherjee Student Member
W/“
(Prof. Sajal Mukherjee)
Director

Apeejay Institute of Mass Communication

Seclor-8, Inslitutional Area

CC to: All Members
Director’s Office — For info & records.

Digitally signed by SAJAL

SAJAL MUKHERJEE mukHersEe

Date: 2025.12.18 15:16:09 +05'30'

Ph: +91 11 25367821, 25363979-80, Email: aime.del@apl.edu| www apeejay.edufaime




Governance

Anti Ragging Committee and Squad
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{, | Apeejay Institute of Mass Communication

% & Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-C/2025-26/9

Date: 24.11.2025

OFFICE ORDER

ANTI RAGGING SQUAD

As per Supreme Court judgment, ragging is a heinous crime. Any student found
indulging in ragging would face strict action and would be expelled from the institute.

The Anti-Ragging Squad at Apeejay Institute of Mass Communication, Dwarka is
re-constituted as under:

S.No. Name : Designation
1. | Prof. (Dr.) Pranati Paheli Faculty Member
2.# Prof. Naveen EBautam Faculty Member
3 Prof. Sukriti Arora Faculty Member
4 Mr. Mukesh Chandra Bamrara Staff Member
5 Ms. Kavita Jangra Staff Member

GJM i

(Prof. Sajal Mukherjee)
Director

Apejay Institute of Mass Communication
Sector-8, Institutional Area,
Dwarka, New Delhi-110077

CC to: All Members
Director’'s Office — for info & records.

Digitally signed by SAJAL
SAJAL MUKHERJEE

Date: 2026.03. 52
MUKHERJEE +0a;?30l 03.0211:52:30 4

Ph: +9111 25367821, 25363979-80, Email: aimc.del@ap| =d .," w\n};u.apeej.w.edu.-’aimr
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Grievance Redressal Committee - Ombudsman
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“*Q‘% Apeejay Institute of Mass Communication
e A Institutional Area, Sector-8, Dwarka, New Delhi

Ref AIMC/AICTE-C/2025-26/5

Date: 22.9.2025

Sub: Establishment of Grievance Redressal Committee and
appointment of Ombudsman

Apeejay Institute of Mass Communication has a duly constituted
Grievance Redressal Committee for the students.

Ombudsman has been appointed by AICTE for its approved institutions.

Submitted for information, please.

(Prof. Sajal Mukherjee)
Director

Apeejay Institute of Mass Communication
actor titutional Area,

CC To:

All Members
Director's Office — For info & records.

Digitally signed by

SAJAL SAJAL MUKHERJEE
Date: 2025.12.19
MUKHERJEE 09:219:1 9 +05'30"

Ph: 491 11 25367821, 25363979-80, Email: aimc.del@apj.edu | www.apeejay.edu/aimc
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Internal Committee
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.f{ % Apeejay Institute of Mass Communication
B Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-C/2025-26/1

Sub: Internal Complaints Committee (ICC)

Dt. 01.4.2025

The Internal Complaints Committee (ICC) as per Section-4 of Sexual Harassment of
Women at Workplace (Prevention, Prohibition and Redressal) Act, 2012 is

constituted as under w.e.f. 01.4.2025 till 31.03.2026.

The details of the Committee members are as under:

S. No. IC Designation Name

Designation / Course

1. Presiding Officer Prof. Mudita Raj

Associate Professor

Prof. Naveen Gautam

Associate Professor

2. Faculty Members
Prof. Sukriti Arora

Assistant Professor

Dr. Khurshid Anwar

Librarian

3. Non-Teaching Staff Ms. Kavita Jangra

Jr. Admission Counsellor

Mr. Harender Singh

Clerk

Ms. Anjali Rajshree

Student, PGDM-MC

4. Students Ms. Vaidehi Garg

Student, PGDM-MC

Mr. Ankit Srivastava

Student, PGDM-MC

5. NGO Representative | Ms. Risheka Dhhawan

Advocate .

el
rof. Sajal Mukherjee)
Director

Apeejay Institute of Mass Communication

To,
All Concerned

CC: HR Dept.
Admin. Office

Director's Office — For info & record

' SAJAL
ML

Sector-8, Institutional Area,
Dwarka, New Delhi-110077

Digitally signed by SAJAL
MUKHERJEE
Date: 2025.12.18 15:46:34

Ph: +91 11 25367821, 25363979-80, Email: aime.del

WY -
apj.edu| wwwﬂf:&%ﬁz’du}almc




Governance

SC/ST Committee

A

i;‘fié Apeejay Institute of Mass Communication

%, ¥ Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-C/2025-26/10
Date: 28.1.2026

OFFICE ORDER

The SC/ST Committee at Apeejay Institute of Mass Communication,
Dwarka is re-constituted as under:

Prof. Naveen Gautam, Associate Professor — \Qy’ i Y
Prof. (Dr.) Pranati Paheli, Assmtam Professor—- friner”

Dr. Khurshid Anwar, Librarian-G\" X

Ms. Aania Khanm, Admission Counseflor _—

Ms. Kavita Jangra, Jr. Admission Couns%ﬂor = “‘

Mr. Om Parkash, Studio Assistant -

Ms. Kevisekhono Whiso, Student rep. — (

i

N OO RN -

R

ﬁ Sajal Mukherjee)

Director

Apegjay Institute of Mass Communication
Sector-8, Institutional Area,
Dwarka, New Delhi-110077

CC to: All Members
Director's Office — For info & records.

Digitally signed by
SAJAL SAJAL MUKHERJEE

M U K H E R J E Date: 2026.0.?».012

11:41:45 +05'30

Ph: +91 11 25367821, 25363979-80, Email: wimc dei@ap) =du | www.apeejay.edufaimc




Governance
IQAC

.ﬁ* ,@; “} Apeejay Institute of Mass Communication
o Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-C/2025-26/7
Date: 24.9.2025

OFFICE ORDER

Internal Quality Assurance Cell (IQAC) at Apeejay Institute of Mass
Communication, Dwarka is reconstituted as under:

1. | Prof. Sajal Mukherjee, Director Chairperson
2. | Dr. Pranati Paheli, Assistant Professor Coordinator
3. | Prof. Naveen Gautam, Associate Professor Member
4. | Prof. Sukriti Arora, Assistant Professor Member
5. | Prof. Mudita Raj, Assistant Professor Member

Dr. Atulit Kumar Saxena

% (Representative from Local community) Member
7. | Mr. Aritra Mukherjee, (Alumni Representative) Member
8. | Ms. Hareem Farooqui, (Alumni Representative) Member

IQAC will meet & discuss issues related to enhancing quality in various
aspects of the institution.

lbH™
(Prof. Sajal Mukherjee)
Director

Apegjay Institute of Mass Communication
Sector-8, Institutional Area,
Dwarka, New Delhi-110077

CC to: All Members
Director's Office — for info & records.

Digitally signed by SAJAL

SAJAL MUKHERJEE mukHersEE

Date: 2025.12.18 15:47:50 +05'30'
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Equal Opportunity Facilities Cell

ol Mg,

- & | Apeejay Institute of Mass Communication
; Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-Cr20025-26/12

Date: 28.1.20286

OFFICE ORDER

The Equal Opportunity Facilities Cell (EOFC) is constituted to ensure an inclusive,
equitable, and discrimination-free environment within the institution. The Cell works
towards providing support systems, facilities, and mechanisms that promote equal
access, participation, and opportunities for all stakeholders, particularly students,
faculty, and staff belonging to disadvantaged, marginalized, or under-represented

groups.
S.No. Name Designation
1. Prof. Sajal Mukherjee, Director B Chairperson
i Prof. Naveen Gautam, Associate Professor Coordinator
3. | Prof. Mudita Raj, Assistant Professor Member
4. | Prof. Ankit Kumar Malyan, Assistant Professor Member
5. | Dr. Khurshid Anwar, Librarian | Member

The functioning of the Equal Opportunity Facilities Cell shall be reviewed
periodically. Amendments to this document may be made with the approval of the
competent authority to ensure alignment with statutory requirements and institutional

goals.

CC to: All Members

f-pwfﬁ

&tnirectnr]

Apeejay Institute of Mass Communication
Sector-8, Inshitutional Area,
Dwarka New Delhi-110077

Ph: 91 11 25367821, 25363979-80, Email: aime,dei@ap),edu| www.apeejay.edu/aime




Programmes

The courses approved by AICTE include PGCM (Television and Radio Journalism/Production),
PGCM (Advertising and Marketing Communication), and PGDM - Management in Mass Communication. At
present, none of the programmes are accredited by NBA; however, accreditation is planned in the near future.
The total number of courses offered is three.

Number Duration

of Seats

PGCM (Television and Radio
Journalism / Production with
specialisation in

60 1Y 50%
Digital Media and Online Journalism e °
and

Business and Financial Journalism)

PGCM (Advertising and Marketing

C cati h i lisation i
ommunication w1‘ sPec1a isation in 60 | Vear 50%

Corporate Communication and Event

Management)

PGDM - Management in Mass
Communication.

30 2 Years 50%




Programmes

PGCM

Instalment Fea Structure
1st Instalment Rs. 1,75,000/-
2nd Instalment Rs. 1,15,000/-
Total Fees Rs. 2,90,000/-
Refundable Security Deposit (One Time)* Rs. 5,000/~

Grand Total Rs. 2,95,000/-

PGDM - Management in Mass Communication

1st Year 2nd Year

Program Fee Breakdown

st Semester Rs. 1,50,000/- 3rd Semester Rs. 1,50,000/-
2nd Semester R=. 1,50,000/- 4th Semester Rs. 1,50,000/-
1st Year Total: Rs. 3,00,000/- 2nd Year Total: Rs. 3,00,000/-

Total Course Fees (4 Semesters): Rs. 6,00,000/-

CRC & Alumni Fund* Rs. 10,000/-

Refundable Security Deposit (One Tima)* Rs. 10,000/ -

Grand Total: Rs. 6,20,000/-




Faculty

FACULTY PROFILE

Permanent Faculty

The faculty is the most important asset of an academic institution. The current faculty resource at Apeejay Institute of
Mass Communication includes academic as well as industry experts, providing a balance of theory and practice. The
institute has high student-teacher ratio (1:12). The faculty includes:

Prof. Ashok Ogra, Advisor (Mass Comm.)
Has more that 35 years of experience in media.
Widely known in India and abroad, has served as a
Jury member of the prestigious MNational Film Awards.
He has also werked with Discovery Channel as Vice
President (South Asia) and Deordarshan as Director.
He has also taught at the Film & TV Institute, Pune.

Prof. Sajal Mukherjee, Director

He is a brilliont medio strategist with over 35 years of
experience in adverising industry. He has worked
with Ananda Bozaar Patrika, Contract Advertising,
Mudra, IWT, RK Swamy BBDO, Rediffusion DY&R
and Everest.

He is the pioneer of media innovations winning most
of the coveted awards for Mestle Polo, IC] Paints and
Oral-B.

Prof. (Dr.) K G Suresh Professor Emeritus
Veteran media professional with over 30 years in
journalism, academia, and media leadership,
including roles as DG of IIMC and VC of MCU
Bhopal. Founder President of the Global Media
Education Council and key contributor to MEP 2020,
muliilingual  jounalism programs, and 1IMC's
university status. TEDx specker, national award juror,
and international ocademic with honors like the
Ganesh Shankar Vidyarthi Award for excellence in
journalism.

Dr. Pranati Paheli, Assistant Professor

Dr. Pranati has 8 years of teaching experience in the
area of markefing. She holds UGC MNET qualified
and is oworded Doctorate in the area of consumer
behaviour. She specialises in qualitative research
analysis. She has taught ot School of Business,
Alliance University, CTMS Business School, lain
University [Bengaluru) and Guru Gobind Singh
Indraprastha University (Mew Delhi).

Prof. Mudita Raj, Assistant Professor

Mudita Rajis a published author with both academic
and non-academic publications. A collection of her
poetry has been published as a sole book filed -
Musings. She has warked in the social sector wherein
she was associated with UNESCO funded Research
and Training Projects and organisations like Teach
for India. She is pursuing Ph.D from Banasthali
Vidyapeeth.

Prof. Naveen Guatam, Associate Professor
He has over 20 years of industry and academic
experience in ediing TV news shows and
documentaries. He hos also worked as an online
editor for over 2500 live shows. MA in Mass
Communication and pursuing Ph.D, he has done Film
Appreciation from FTll, Pune. He hos conducted
workshops on Graphics & Animalion al Open
University, Penang, Malaysia.

Prof. Ankit Kr. Malyan, Assistant Professor
A cerified drone pilot for the Directorate General of
Civil Aviation (DGCA) with over 8 years of
experience in Digital Video Production. He is
proficient at Camera Operafions and Video Editing.
He has taken various workshops and trained students
across the country. He has hands on experience on
content creafion for sociol medio and digital
markefing. He is an Alumni of Apeejoy Institute of
Mass communication. He also pursved MA in Mass
Communicatien.

Prof. Sukriti Arora, Assistant Professor

Hos been working in acodemia since 2019,
teaching o wide range of subjects including
advertising, radio programming, media lows and
integrated marketing communication amongst others.
She has worked extensively as a content writer for 5
years with different publications. She is an alumna of
Indraprastha College for Women, Universify of Delhi
with BA in Mass Media and Mass Communication
and MA in Mass Communication.

Mr. Om Prakash, Studio Assistant

Has about 20 years of hands-on-experience in studio operations. He has been associated with production of documentaries, films

and news shows. He is MA in Joumnalism & Mass Communication.




Faculty

FACULTY PROFILE

Adjunct Faculty

Prof. Sanjay Ahirwal

Has over 25 years of experience in Broodeast
Journalism. He was the Editorial Head of NDTV
India, the Hindi News Channel of NDTV before
moving lo NDTV Werdwide as its Managing Editer,

Ms. Pushpa Nair

Senior PR professional with over 25 years of
experience including the lost posifion as
Director-Strategy, Perfect Relofions.

Ms. Sunila Dhar

Moted Marketing Communication, Advertising & PR
professional with over 35 years of experience in the
industry including Deputy General Manager
Marketing - Head of Brand/ Product, Maruti Suzuki,

Mr. Anshul Sharma

An adverfising professional with 18 yeors of
cross-cotegory experience- FMCG, sports, media,
confectionery and education. A storyteller ot heart,
he has built campaigns rooted in insight, culture and
human behavior. He enjoys mentoring and exploring
the realms of creativity.

Mr. Somraj Bhatacherjee

He has more than 15 years experience in the
Marketing and Sales functions across the steel and
B2B SaaS indusiries with leading organizations like
Jindal Steel, Tata Steel and Vehant Technologies. He
is persuing his Ph.C from lIM Rehtak in the area of
Digital markefing, Al in Marketing and Branding. He
is a visiting foculty at various prestigious B-Schools in

Delhi/NCR.

Mr. Shantomoy Ray

Has over 25 years of experience in brand planning and
client relations nurturing with proprietorship and MNC
adverlising agencies. He has produced noteworthy and
effective communication work for some of India's most
demanding brands, including Mahindra Tractars, HCL,
IFCI, IDBI, India Times, Hindustan Motars, Asahi India
Sofety Gloss, Shri Ram Mew Horizons, Dainik Jagran,
and vaorious hospilality clients, He is currently Director,
K-Factor Communications

Dr.R. Sreedher (Padma Shri Awardee)

He brings with him over 40 years of experience in
Radic ond Television. Has also worked in the
Commonwealth of leaming as Director. He is
credited with popularising "Community Radio” in
India. He has also worked as Director, Electronic
Maedia Production Centre, IGNOU,

Mr. Pankaj Saxena

A noted media professional with over 30 years of
experience and hos held senior posifions in
Discovery Channel and BBC. He is o product of
SRCC aond FTl, Pune and has also produced several
documentaries and news features.

Mr. Siddhart Dutt

An  adverfising professional with 20 years of
experience in brand management in India and South
East Asia. Dutt is @ post-graduate from MICA. He is
the winner of global and Indian adverfising awards
like WARC, Jay Chiat, the EFFIES and the EMVIES.
He specializes in brand sirategy , brand
communicalion, markefing, communicalions and
consumer research.

Mr. Dipankar Saxena

Specinlizes in Scheduling Commercial, OCperation
Progromming and BARC Rafings. He has over 7 years of
experience in news operalions. He has worked with NDTV
Good Times as producer. He olso has experiise in Digitol
Markeling content creafion

Mr. Amitava Banerjee

He is o senior Company Secretary and IICA Certified
Independent Director, lLow Groduate, M.Com and
holds o diploma in Business Law from NUJS Kolkata.
He is a visiting faculty ot IT Delhi, LBSIM,BML
University, IMT Magpur, IIM Jammu, Banasthali
Vidyapith and NCA. He has authored books for
Thompson Reuters , Taxmann Publications and
Woalters Kluwer.

Mr. Nirmallya Roy Chowdhury

Has over 25 years of experience in Marketing and
Business building. He has successfully set up
organizations from scratch to make it profitable in its
first year itself, driving acquisition & merger and then
seffing up the marketing funclion for driving
sustainable business for a pioneering rural retail
venture. He specializes in Rural Cammunication,



https://www.google.com/search?sca_esv=c767783bbfe30d60&sxsrf=ANbL-n6Nao0ZjoaxGSYlzKAk1UR6NukjAw:1772775108368&q=Padma+shri+awardee&nirf=Padma+shri+award&sa=X&ved=2ahUKEwjWgef0xYqTAxWm_aACHfl_DKsQ8BYoAXoECA4QAg

Profile of Director

Prof. Sajal Mukherjee
Director

Prof Sajal Mukherjee is the Director of Apeejay Institute of Mass
Communication (AIMC), Dwarka, New Delhi, bringing over 40
years of rich experience in media, advertising and brand-strategy.
He commenced his professional journey with the legacy
newspaper house Ananda Bazar Patrika, and subsequently held
key positions in leading advertising agencies such as Contract
Advertising, Mudra Communications, JWT India, RK Swamy
BBDO, Rediffusion DY&R and Everest Worldwide. During his
advertising tenure, Prof Mukherjee contributed significantly to
brand-building efforts for major companies such as Nestl¢, Hero,
Adidas, Maruti, Oral-B and others. He has also held senior
leadership roles such as Vice President (Media) at Emami Group
(Kolkata) and Media Head of RSPL Group.



Profile of Director

S. No. Details Information
i Name Prof. Sajal Mukherjee
i Date of Birth Jan 25, 1959
iii. Unique ID 2380 6902 9423
iv. Education Qualifications B.A. (Hons) - Palitical Science
Work Experience More than 40 years in advertsing industry and
V. P more than 34 years in academia and teaching
. o Media Planning, Marketing, Media Research,
VI. Area of Specialization .
Advertising
Courses taught at Diploma / Post Diploma /
Vil. Under Graduate / Post Graduate / Post Post Graduate and Post Graduate Diploma level
Graduate Diploma Level
Viii. Research Guidance (Number of Students) 175
iX. No. of papers published NA
X. Master (Completed / Ongoing) Completed
Xi. Ph.D. (Completed / Ongoing) NA
.. Proiects Carried out Various industry projects undertaken in
Xii. rojects Carried ou collaboration with e4m and BW Business World
Patents (Filed & Granted) Credited to various Media Innovations for multi
X1, atents trite rante national brands like Polo, Nestle and Oral B
XiV. Technology Transfer NA
XV. Research Publications NA
No. of Books published with details NA




Fee Waivers

The institution provides the Mrs. Rajeshwari Paul Scholarship, which is offered by the Apeejay Education
Society. This scholarship is generally awarded to students who are financially needy but academically deserving,
providing them with partial financial support or a concession in their tuition fees. The aim of the scholarship is to
help capable students pursue their studies at the institute without facing major financial difficulties.

Name of the Student Amount
1 Reshu Gupta 50,000
2 Riza Ghosh 75,000
3 Payal Tiwari 50,000
4 Ankit Srivastava 75,000

Further the link to AICTE Scholarships and Fellowships is given underneath. Students based on their eligibility
and merit can apply to the same:

https://share.google/T1123aUzFPSbRfTJP




Number of Seats Sanctioned

Number of seats sanctioned with the year of Approval. The instituition doesn’t have Management Quota seats

Intake
Approved

for 2024-
25

PGCM (Television and Radio Journalism /
Production with specialisation in 60
Digital Media and Online Journalism and

Business and Financial Journalism)

Intake

Approved
for 2025-
26

60

PGCM (Advertising and Marketing
Communication with specialisation in 60
Corporate Communication and Event

Management)

60

3 PGDM - Management in Mass Communication 30

30




Student Diversity

Number of students admitted under various categories each year . The institution doesn’t have a Management

Quota.

2023 - 24 (Gender)

Female

29 105 134

2023 - 24 (Caste)

)

114 6 1 13 134

2023 - 24 (Relegion)

Muslim Sikh Buddhist Christian

130 1 2 1 - 134




Student Diversity

Number of students admitted under various categories each year . The institution doesn’t have a Management

Quota

2024 - 25 (Gender)

Female

2024 - 25 (Caste)

)

2024 - 25 (Relegion)

Muslim Sikh Buddhist Christian




Student Diversity

Number of students admitted under various categories each year. The institution doesn’t have a Management

Quota

2025 - 26 (Gender)

Female

2025 - 26 (Caste)

)

2025 - 26 (Relegion)

Muslim Sikh Buddhist Christian




Admission Procedure

All the one year courses at AIMC require the candidates to have a minimum qualification of a Bachelor’s degree
or equivalent (10+2+3) in any discipline with minimum 50% aggregate marks from a recognized Indian or
foreign university. Candidates in their final year of bachelor’s degree are also eligible to apply, provided their
aggregate marks up to the most recent examination are 50% or above, and subject to meeting the eligibility
criteria and submitting the required proofs.

Admission Procedure
1. Application Submission — Fill out the online application form on the institute’s website or collect it from the
Admissions Office. Form can also be downloaded from the institute’s website and sent to the institute in a
hard copy.
2. Entrance Test — Eligible candidates will appear for an entrance test at the location and timing specified by the
institute. The entrance test comprises of two sections:
o General Awareness and Current Affairs (50 marks).
o Subject-specific Knowledge about the chosen specialization (50 Marks)
3.Personal Interview — Qualified candidates from the Entrance Test Results will be invited for a personal
interview. Students with 60% and above aggregate marks in graduation and those pursuing their final year of
graduation with 60% & above marks in their first two years are exempted from the entrance test and qualify
for direct admission through a personal Interview
4.Final Selection & Admission Offer — Selected applicants will receive an admission offer via email, followed
by the completion of the fee and documentation formalities.

Application Procedure
* Aspiring candidates are required to fill the application form and obtain the Admissions Prospectus on a
payment of Rs.900/- online or by means of a demand draft.
e (Candidates filling the application form online can make a payment of the said amount via UPI, NEFT,
RTGS, Net Banking, etc.
 (andidates also have the option to download and print the application form from the institute’s website and
send the duly filled copy by post. The form must reach the Admissions Office by the stipulated date
addressed to:
The Director,
Apeejay Institute of Mass Communication,
Apeejay Campus, Sector-8, Dwarka Institutional Area, New Delhi-110077

The applications are carefully screened for academic performance, communication skills, creative aptitude,
interests and extra-curricular accomplishments of the candidates.




Admission Procedure

The PGDM (Mass Communication) programme follows a structured admission process designed to select
candidates with strong academic backgrounds and aptitude for management and communication studies. The
admission process includes eligibility requirements, submission of an application, and evaluation through
entrance test scores and personal interviews.

Eligibility Criteria

Candidates must have a bachelor’s degree or an equivalent qualification (10+2+3) in any discipline with a
minimum of 50% aggregate marks from a recognized Indian or foreign university. Students who are currently in
the final year of their bachelor’s degree are also eligible to apply, provided their aggregate marks up to the most
recent examination are at least 50%. However, they must meet all eligibility requirements and submit the
necessary proof of graduation when required.

Application Process

Interested candidates need to complete and submit the application form either online or offline before the
stipulated deadline. After receiving an admission offer, applicants are required to submit all the necessary
documents mentioned in the application form to the Admissions Office for verification.

Admission Procedure

The institute considers scores from national-level management entrance examinations such as the Common
Admission Test (CAT), Management Aptitude Test (MAT), Xavier Aptitude Test (XAT), Graduate
Management Admission Test (GMAT), Common Management Admission Test (CMAT), and AIMS Test for
Management Admissions (ATMA) for admission to the programme. Based on these scores, shortlisted
candidates are invited for a personal interview conducted at the AIMC campus or at selected locations across
India.

Final Selection

The final selection of candidates is based on a comprehensive evaluation of several factors, including the
candidate’s previous academic record, performance in the common entrance test, and performance in the
personal interview. After careful assessment of these parameters, the Admission Committee prepares a list of
shortlisted candidates who are offered admission to the programme.




Admission Procedure

18.11 Summary

S. No.

Requirement

Notes

Mention the admission test being
followed, name and address of the Test
Agency / State Admission Authorities
and its URL (Website).

1. PGCM Courses: The institute creates and designs its own
question papers as mentioned above.

2.PGDM Course: Admission considers scores from management
entrance tests such as CAT, MAT, CMAT, ATMA, GMAT, or XAT.

Number of seats allotted to different
Test Qualified candidates separately
(AIEEE / JEE / CET - State conducted
test / University tests /| CMAT /
Association conducted test etc.)

NA

Calendar for admission against
Management quota seats

NA, The institute creates doesn’t have seats under the
Management Quota

Last date of request for applications

21 days before the last date of fees refund as per AICTE

Last date of submission of applications

14 days before the last date of fees refund as per AICTE

vi

Dates for announcing final results

7 days before the last date of fees refund as per AICTE

vii

Release of admission list (main list and
waiting list shall be announced on the
same day)

7 days before the last date of fees refund as per AICTE

viii

Date for acceptance by the candidate

According to the AICTE Norms.

Last date for closing of admission &
starting of the academic session

According to the dateline suggested by AICTE

Waiting list shall be activated only on
expiry of date of main list

According to the dateline suggested by AICTE

xi

Policy of refund of the fee in case of
withdrawal shall be clearly notified

Notified and Attached underneath




Refund Policy

In accordance with the Institute’s policy, the fee paid is refundable until the commencement of the next academic
session.

To initiate the refund process, you are requested to submit the following documents in advance:

1. A formal fee refund request letter stating the reason for withdrawal, the amount of fee paid, and the date of
deposit, along with a copy of the fee receipt.

2. A copy of your cancelled bank account cheque leaf.

The refund process requires a minimum of 3 to 4 weeks.

Further, the Institute shall refund the collected fee/seat reserving amount after deducting Rs.1,000/- as the
Processing Fee, for students withdrawing their admission before the commencement of the session or the date as

may be notified by the All India Council for Technical Education (AICTE). AIMC will follow AICTE
guidelines in this matter.




Admission Procedure

18.12 Criteria and Weightages for Admission

S. No. Requirement Notes
PGDM (Mass Communication)
Admission to the PGDM (Mass Communication) programme is
based on eligibility criteria and performance in selection stages.
Candidates must have at least 50% marks in their bachelor’s
degree, which is a mandatory requirement. The selection process
considers scores from entrance exams such as the Common
Admission Test (CAT), Management Aptitude Test (MAT), or
Common Management Admission Test (CMAT), carrying 30%
weightage. The personal interview holds the highest importance
Describe each criterion with its with 70% weightage, evaluating communication skills, confidence,
. . . .. and overall suitability. Final selection is based on combined
i respective V\.lelghta.ge:s I-€- Adn3|55|.0n performance, with major emphasis on the interview.
Test, marks in qualifying examination
etc. PGCM (Post Graduate Certificate in Management)
Admission to the PGCM programme also requires candidates to
meet the basic eligibility of a bachelor’s degree with at least 50%
marks. The selection process is relatively simpler, focusing
primarily on the candidate’s academic background and
performance in the personal interview. Entrance Exam created by
the institute are considered, greater emphasis is generally placed
on the personal interview and overall profile. Final selection is
made based on the candidate’s suitability for the programme.
e PGCM Courses: 50% in UG exam and personal interview
. Mention the minimum Level of e PGDM Course: Score Card of management entrance
" acceptance, if any tests such as CAT, MAT, CMAT, ATMA, GMAT, or XAT and
personal interview
Mention the cut-off Levels of
iii percc.entage.and percer.1t|l.e score of the The avaerage has been 40% across all the three years.
candidates in the admission test for
the last three years
Display marks scored in Test etc. and
iv in aggregate for all candidates who Marks displayed underneath.
were admitted




List of Selected Students

18.12 With reference to the request regarding the display of marks scored in the test and in aggregate for all

candidates who were admitted, it is hereby informed that, according to the eligibility criteria, the qualifying marks
obtained in the Undergraduate (UG) examination by the admitted candidates are provided underneath. These
marks have been considered for determining eligibility and admission as per the prescribed admission guidelines.

S.No Name University Passing | Percentage
Year / CGPA
1 Simran Mittal Chaudhary Charan Singh 2022 66
University
2 Ananya Priyadarshi | Jain University 2023 7.6
3 Avantika Sharma GURU GOBIND SINGH 2024 9.08
INDRAPRASTHA UNIVERSITY
4 Chhavi Jain Delhi University 2024 8.38
5 Dyuti Mukherjee Delhi University 2025 5.932
6 Kevisekhono Whiso | Nagaland University 2024 60
7 Khushi Sharma GURU GOBIND SINGH 2024 8.31
INDRAPRASTHA UNIVERSITY
8 Lakshita Arora Delhi University 2022 8.2
9 Mihir Dawani Pt.Ravishankar Shukla 2022 79
University
10 Moumi Mitra Jain University 2025 7.88
11 ANSHIKA JASWAL Ignou 2023 62
12 Parbeen Akhtar Gauhati University 2024 4.81
Choudhury
13 Prarthana Gupta Amity University 2025 9.6
14 Soumili Sett Calcutta University 2025 64
15 | Vanshika Baid Shree Guru Gobind Singh 2025 8.58
Tricentenary University
16 Mehul Garg Ansal University 2024 64
17 Krishna A Prasad Mahatma Gandhi University 2024 65
18 Riya Mangal Ansal University 2025 10
Anindita Banerjee Calcutta University 2023 8.17
Anshu Mishra Osmania University 2023 8.4




List of Selected Students

S.No Name University Passing | Percentage /
Year CGPA
21 Chaahat Bajaj Delhi University 2024 7.6
22 | KailashChandra | pg|H| UNIVERSITY 2024 6.1
Kodam Singh
23 Kashish DELHI UNIVERSITY 2025 60
24 Kritika Mishra DELHI UNIVERSITY 2024 6.703
Smt. Nathibai Damodar
25 Mannat 2025 71.4
Thackersey Women
26 Monojeet Dr Shyama Prasad Mukherjee 2025 8.27
Karmakar University
27 Nikhil Kumar Roy | Arka Jain University 2025 7.5
28 Nisha DELHI UNIVERSITY 2018 56.76
29 | Samveet Dash GURU GOBIND SINGH 2023 74.8
INDRAPRASTHA UNIVERSITY
30 | SejalArora GURU GOBIND SINGH 2025 65
INDRAPRASTHA UNIVERSITY
31 |Shashwat Gaur | GURU GOBIND SINGH 2022 82.2
INDRAPRASTHA UNIVERSITY
32 Shreya Kumari Ranchi University 2025 8
33 Simran Srivastava | HSNC University 2024 8.65
34 Upashana Dey Calcutta University 2025 65
35 Vikram Kumar Ranchi University 2025 8.73
36 Vaishnavi Singh Lucknow University 2025 52.44
37 Rhythm Goyal MANIPAL UNIVERSITY 2024 7.61
38 Ishita Awasthi Allahabad University 2021 62.52
39 Ajay Kumar Delhi University 2025 6.19
Amisha Pathak Ranchi University 2025 5.44



https://application.apeejay.edu/higher-edu/manager/EditStudentApplication/8024

List of Selected Students

S.No Name University Passing Percentage /
Year CGPA
41 Anand Kumar Ray | Kolhan University 2020 71.17
42 | Anima Shukla Noida International 2023 69%
University
43 Ankush Trivedi Bangalore University 2022 8.15
44 Anushka Singh Allahabad State University 2025 62
45 Debargho Das Assam University 2025 73.5
46 Disha Yadav Delhi University 2025 7.09
47 Divya Bangalore University 2025 75.85
48 SONAM Delhi University 2024 7.45
49 Jaismeen Delhi University 2025 62
Chaudhary
50 | Khushi Singh Babu Banarasi Das 2025 8.3
University
51 Mukta Sharma KR Mangalam university 2025 52.6
52 Nikhilesh Sharma | Delhi University 2024 54.6
53 Nishant Kumar T.M. Bhagalpur University 2023 77.05
Nutan
54 SYED INZEMAM Chatrapati Sahuji Maharaj 2023 65
HUSSAIN University
55 Payal Sharma Patiliputra University 2024 65.4
56 Pranshu Chaudhary Charan Singh 2025 6.3
University
57 Rishu Raaj Babasaheb Bhimrao 2024 58.75
Ambedkar Bihar University
58 Riya Singh Delhi University 2024 6.167
Rohan Singh Calcutta University 2024 5.99
Siddhant Jha Delhi University 2021 63.36




List of Selected Students

S.No Name University Passing | Percentage /
Year CGPA

61 Arpit Himalayan University 2024 65

62 Aastha Goel Delhi University 2019 48.2

63 Arjun Singh Delhi University 2021 9.01

64 | VanshikaBajrang | pumbai University 2024 8.9
Bansal

65 Gaurav Singh Jiwaji University 2024 6.5
Sikarwar

66 Kanishka Sharma | GURU GOBIND SINGH 2023 8.04

INDRAPRASTHA UNIVERSITY

67 Sunidhi Malik Banasthali Vidyapith 2025 7.29

68 Rahul Pradhan University of North Bengal 2023 6.78

69 Ritu Rani Delhi University 2024 63

70 Shantanu Jammu University 2021 66.23

71 Simran Raj Calcutta University 2023 6.521

72 Diya Badhwar GURU GOBIND SINGH 2025 8.8

INDRAPRASTHA UNIVERSITY

73 Mahitha Ganapam | KL University 2024 9.6

74 Om Vijaykumar | Gyjarat University 2023 56
Patel

75 Samundrika Delhi University 2024 6.4
Parmar

76 | Sriparna Calcutta University 2021 6.996

Bhattacharya




List of Applicants

18.13 and 18.14 The list of candidates and their qualifying examination scores, it is informed that the list of
candidates whose applications have been received for seats, along with their percentage and percentile scores
obtained in the qualifying examination, has been prepared and maintained category-wise as per the applicable
admission guidelines. Further, it is also clarified that our institute does not have any Management Quota seats,
therefore no candidates have applied under the Management Quota and no merit-wise list exists for such seats.

S.No Name University Passing Percentage
Year / CGPA

1 Aastha Sibal Delhi University 2024 6

2 Susmita Howlader West Bengal State University 2023 7.1

3 Avantika Sharma GURU GOBIND SINGH 2024 9.08
INDRAPRASTHA UNIVERSITY

4 Prince Kumar Sinha Arka Jain university 2021 6.94

5 Tanisha Agrawal Amity University 2024 7.98

6 Suruchi Agarwal University of Rajasthan 2020 58.6

7 Mrittika Chakraborty | Maulana Abul Kalam Azad 2025 60
Universitv Of Technologv

8 Simran Mittal Chaudhary Charan Singh 2022 66
Universitv

9 Lakshita Arora Delhi University 2022 8.2

10 Priti Thakur Calcutta University 2025 60

11 Soumili Sett Calcutta University 2025 64

12 DIYA MAJUMDAR Calcutta University 2024 6.97

13 Nupur Jha Calcutta University 2024 65

14 Khushi Sharma GURU GOBIND SINGH 2024 8.31
INDRAPRASTHA UNIVERSITY

15 Anushree Sarda University of Madras 2024 7.6

16 Prarthana Gupta Amity University 2025 9.6

17 Debopriya Das Calcutta University 2024 7.17

Barman
18 Shibangi Das West Bengal State University 2025 8.22
19 Amit Bagdwal Delhi University 2021 6.31
Mansi Gupta Babu Banarasi Das University 2023 9.1




List of Applicants

S.No Name University Passing Percentage
Year / CGPA
21 Bipasha Sain Calcutta University 2022 6.6
22 Chandan Kumar Utkal University 2022 65
Sahoo

23 Anushka Sharma Delhi University 2024 65

24 Riya Chauhan Delhi University 2024 4.4

25 Dyuti Mukherjee Delhi University 2025 5.93

26 Rosalin Lenka Hemwati Nandan Bahuguna 2024 65
Garhwal University

27 Jiya Dwivedi Mody University Of Science And 2024 203
Technology

28 Ananya Priyadarshi Jain University 2023 7.6

29 Riddhi Devgan Sage University Indore 2024 9.27

30 Nishtha Ranjan Delhi University 2022 69

31 Sartam Mercy Assam Don Bosco University 2024 8.4

32 Moumi Mitra Jain University 2025 7.88

33 Poojan Chhabra Mumbai University 2024 7.4

34 Kevisekhono Whiso Nagaland University 2024 60

35 Akshaja U s Calicut University 2025 6.69

36 Vanshika Baid Shree Guru Gobind Singh 2025 8.58
Tricentenary University

37 RANVEER SINGH GURU GOBIND SINGH 2025 8.2
INDRAPRASTHA UNIVERSITY

38 AYAN NASKAR Calcutta University 2025 7.58
Narsee Monjee Institute Of

39 Harjap Kaur Grewal | Management Studies Deemed- 2021 6
to-be-Univeristy

Neeraj Kumar Saini Nirwan University Jaipur 2024 67.33




List of Applicants

S.No Name University Passing Percentage
Year / CGPA
41 Mihir Dawani Pt.Ravishankar Shukla University 2022 79
42 Chhavi Jain Delhi University 2024 8.38
43 Muskan Maini Delhi University 2022 7.73
44 Parbeen Akhtar Gauhati University 2024 4.81
Choudhury
45 ANSHIKA JASWAL Ignou 2023 62
46 Sakshi Bora St Joseph's University 2025 60
47 Anindita Banerjee Calcutta University 2023 8.173
48 Ayushi Jha GURU GOBIND SINGH 2025 90.8
INDRAPRASTHA UNIVERSITY
49 Vishalal.<shi Ma.ulane.l Abul Kalam Azad 2025 62
Mukherjee University Of Technology
50 Aakriti Khullar DELHI UNIVERSITY 2021 7.45
51 Ananya Shyreyanshu | Calcutta University 2025 7.1
52 Samveet Dash GURU GOBIND SINGH 2023 74.8
INDRAPRASTHA UNIVERSITY
53 Nikhil Kumar Roy Arka Jain University 2025 7.5
54 Prisha Mishra Arka Jain University 2025 7
55 SWARNANJOLI NAG Calcutta University 2024 6.63
56 Stuti Aakanksha Ranchi University 2025 55.56
57 Isha Kumari Dr.'Ram.Manohar Lohia Awadh 2024 60
University
58 Nisha DELHI UNIVERSITY 2018 56.76
59 KRITIKA MISHRA DELHI UNIVERSITY 2024 6.703
Monojeet Karmakar Dr Shyama Prasad Mukherjee 2025 8.27

University




List of Applicants

. . Passin Percentage
S.No Name University g g
Year / CGPA
61 Simran Rani Patna University 2024 7.2
62 Tanya Saini DELHI UNIVERSITY 2025 7.5
63 Shashwat Gaur GURU GOBIND SINGH 2022 82.20%
INDRAPRASTHA UNIVERSITY
64 Sejal Arora GURU GOBIND SINGH 2025 65
INDRAPRASTHA UNIVERSITY
65 Shalvi Ojha Patna University 2025 7.59
66 Upashana Dey Calcutta University 2025 65
67 Simran Srivastava HSNC University 2024 8.65
68 Kashish DELHI UNIVERSITY 2025 60
69 KANAK SHARMA DELHI UNIVERSITY 2025 63
70 Anshu Mishra Osmania University 2023 8.4
71 Nikita Kandpal GURU GOBIND SINGH 2025 65
INDRAPRASTHA UNIVERSITY
72 Chaahat Bajaj Delhi University 2024 7.6
73 Shreya Kumari Ranchi University 2025 8
74 Vikram Kumar Ranchi University 2025 8.73
75 Ankita Semwal DELHI UNIVERSITY 2022 6.9
76 Kailash chandra DELHI UNIVERSITY 2024 6.1
kodam
77 Amisha Sharma Jammu University 2019 60
78 Mannat Mannat Ssmt. Nathibai Damodar 2025 71.40%
Thackersey Women University
Vaishnavi Singh Lucknow University 2025 52.44
Anand Kumar Ray Kolhan University 2020 71.17




List of Applicants

. . Passin Percentage
S.No Name University g g
Year / CGPA
81 Nikhilesh Sharma Delhi University 2024 54.6
82 Harsh Singh Lucknow University 2024 62
83 Asmita Adhikari ST. XAVIER'S UNIVERSITY 2025 64
84 Nusrat Ramish Calcutta University 2024 7.5
85 Anchit Saxena GURU GOBIND SINGH 2019 74.4
INDRAPRASTHA UNIVERSITY
86 Radhika Jaswal IGNOU 2024 64%
87 Shivani Singh Arybhatta Knowledge University 2025 8.29
88 Manisha Kanwar I\/Ia'harls.hl Dayanand Saraswati 5023 54.88
Rathore University
_ . Makhanlal Chaturvedi National
89 Divya Singh University Of Journalism And 2025 78
Communication
90 Sonia Sharma Alliance University 2025 63
91 Khushi Gulia Delhi University 2024 6.77
92 Sweta Suman Lalit Narayan Mithila University 2023 52.38
93 Om Vijaykumar Patel | Gujarat University 2023 56
94 Nishant Kumar Nutan | T.M. Bhagalpur University 2023 77.05
95 PRANJAL PANDEY [ICFAI UNIVERSITY, RAIPUR 2018 5.68
96 Rebecca Alisha Calcutta University 2024 7.24
Matthews
97 Ishita Awasthi Allahabad University 2021 62.52
98 SAGARIKA BAISHYA Gauhati University 2025 6.5
Beauty Kumari Delhi University 2023 7.227
Simran Pandey West Bengal State University 2025 68.60%



https://application.apeejay.edu/higher-edu/manager/EditStudentApplication/8024

List of Applicants

S.No Name University Passing | Percentage
Year / CGPA

101 Isha Sharma Delhi University 2025 8.27

102 Anjana V Nair Maharaja Sayajirao University Of 2025 55
Baroda

103 Hari Om Dixit Chaudhary Charan Singh 2023 67.75
University

104 Aish Dr. B R. Ambedkar National 2024 8.7A
Institute of Technology

105 Banti Kumari Patna University 2022 69

106 Ayushi Singh Delhi University 2025 64

107 SRISHTI SAINI Delhi University 2024 6.39

108 Amisha Pathak Ranchi University 2025 5.44
Chatrapati Sahuji Maharaj

109 Abhavya Yadav pati Sant) J 2025 6.6
Kanpur University

110 Ajay Kumar Delhi University 2025 6.19

111 Riya Singh Delhi University 2024 6.167

112 Payal Sharma Patiliputra University 2024 65.4

113 Akansha Kumari Delhi University 2024 6.1

114 Pooja P Patil Bangalore University 2021 77.84

115 Shreya Garg Deen Dayal Upadhyay 2025 8.34
Gorakhpur University

116 Disha Yadav Delhi University 2025 7.09

117 Prashant Bharti LUCKNOW UNIVERSITY 2023 65

118 Samiya Delhi University 2024 6.6

119 Shreeja Verma Patna University 2025 65.00%

Adrija Paul Calcutta University 2025 60




List of Applicants

. . Passin Percentage
S.No Name University & &
Year / CGPA
121 Anima Shukla Noida International University 2023 69%
122 Devansh Shukla Amity University 2025 62
123 Divya Bangalore University 2025 75.85%
124 Siddhant Jha Delhi University 2021 63.36%
125 Jaismeen Chaudhary | Delhi University 2025 62
126 Siddhi Mishra IGNOU 2025 64
127 Varsha Kursena Delhi University 2023 6.28
128 Priya Kumari Delhi University 2025 6
Chaudhary Ch Singh
129 Pranshu audhary Lharan Sing 2025 6.3
University
130 Debargho Das Assam University 2025 73.5
131 AFSANA YEASMIN Gauhati University 2025 60
132 Rishu Raaj ngasahgb Bhlmrao Ambedkar 2024 58.75
Bihar University
133 Tanvi Taneja Delhi University 2023 7.24
134 Rohan Singh Calcutta University 2024 5.99
135 Karishma Delhi University 2024 7.45
136 Anushka Singh Allahabad State University 2025 62
137 Anannya Tiwari Lucknow University 2025 5.89
138 Madhur Delhi University 2025 58
139 Garima Sharma Ma.har|s.h| Dayanand Saraswati 2025 60%
University
Khushi Singh Babu Banarasi Das University 2025 8.3




List of Applicants

S.No Name University Passing Percentage
Year / CGPA
141 Sonakshi Singh IGNOU 2025 73.06
142 Ankush Trivedi Bangalore University 2022 8.15
143 SONAM SHARMA Delhi University 2024 7.45
144 Mahima Rani Ranchi University 2024 80
145 Swarnik Kumar Delhi University 2025 9.28
146 SYED INZEMAM Ch.atrap.ati Sahuji Maharaj 2023 65
HUSSAIN University
147 Mukta Sharma KR Mangalam university 2025 52.6
148 Ramit Gupta Delhi University 2021 6.1
149 Akanksha Singh Delhi University 2024 5.8
150 Arpit Himalayan University 2024 6.4
151 Rahul Pradhan University of North Bengal 2023 6.78
152 Krishna A Prasad Mahatma Gandhi University 2024 65
153 Simran Raj Calcutta University 2023 6.521
154 Amit Saharan Maharaja Ganga Singh University 2025 52.5
155 Sanjana Mandal Birla Global University 2024 60
156 Vanshika Modi Chitkara University 2020 81.60%
157 Satyam Raj Sanjeev Patna University 2024 62
158 Varsha Singh University of Allahabad 2023 50
Savita Maharaja Ganga Singh University 2020 79.77
Sunidhi Malik Banasthali Vidyapith 2025 7.29




List of Applicants

S.No Name University Passing | Percentage
Year / CGPA
161 Saurabh Kumar Giri Birsa Agricultural University 2023 7.591
162 Kanishka Sharma GURU GOBIND SINGH 2023 8.04
INDRAPRASTHA UNIVERSITY

163 Malvika Vardhan Manipal University 2024 64

164 Shraddha Pradhan Delhi University 2023 7.108

165 Vanshika Bajrang Mumbai University 2024 8.9
Bansal

166 Shantanu Jammu University 2021 66.23
MALIKA
SHARMA

168 Arjun Singh Delhi University 2021 9.01

169 Kaushiki Vaish Delhi University 2024 6.7

170 Kumar Aditya Jain University 2023 6.95

171 Darshana Ramesh Reva University 2024 9.5
Patel

172 Vaishnavi Mishra Delhi University 2023 63

173 JANKI BATRA Delhi University 2025 62

174 Aastha Goel Delhi University 2019 50

175 Aayushi Delhi University 2024 62

176 Gaurav Singh Jiwaji University 2024 6.5
Sikarwar

177 Harshit Upreti Singhania University, Rajasthan 2023 65

178 Ritu Rani Delhi University 2024 63

179 Chetan Saxena Jaipur National University 2024 66
Diya Badhwar GURU GOBIND SINGH 2025 8.8

INDRAPRASTHA UNIVERSITY




List of Applicants

S.No Name University Passing | Percentage
Year / CGPA
181 Sanyukta Karan Patna University 2022 85.23%
182 Kanna Sharanya Jav.vaha.rlal Nehru Technological 2024 734
University, Telangana
183 Istuti Masih M.J.P. Rohilkhand University 2024 6.73
184 Saptadeepa Calcutta University 2025 62
Mahapatra
185 Dhruv Anand Jagan Nath University 2024 85%
186 Arpit Zachariah Pt.Ravishankar Shukla University 2024 65.1
187 PradyumnaP G Christ University 2025 62
188 Vikas Sitaram Gawai Mumbai University 2017 65
189 Nistha Kumari Pal IGNOU 2024 59.53
190 Ananya Agha [ILM University 2025 6 CGPA
191 Ritika Dhar Calcutta University 2024 6.701
192 Akshita Singh Patna University 2025 60
193 Rhythm Goyal MANIPAL UNIVERSITY 2024 7.61
194 Mahitha Ganapam KL University 2024 9.6
195 Kirti Goel GURU GOBIND SINGH 2025 64
INDRAPRASTHA UNIVERSITY
196 Priyanshi Bansal GURU GOBIND SINGH 2025 63
INDRAPRASTHA UNIVERSITY
197 SWARNIM Delhi University 2023 7.879
198 Sanya Bhattacharjee | Bennett University 2025 62
199 Lavanya Gupta Delhi University 2024 7.303
Khushi Kumari Patna University 2024 8.25




List of Applicants

S.No Name University Passing | Percentage
Year / CGPA
181 Sanyukta Karan Patna University 2022 85.23%
182 Kanna Sharanya Jav.vaha.rlal Nehru Technological 2024 734
University, Telangana
183 Istuti Masih M.J.P. Rohilkhand University 2024 6.73
184 Saptadeepa Calcutta University 2025 62
Mahapatra
185 Dhruv Anand Jagan Nath University 2024 85%
186 Arpit Zachariah Pt.Ravishankar Shukla University 2024 65.1
187 PradyumnaP G Christ University 2025 62
188 Vikas Sitaram Gawai Mumbai University 2017 65
189 Nistha Kumari Pal IGNOU 2024 59.53
190 Ananya Agha [ILM University 2025 6 CGPA
191 Ritika Dhar Calcutta University 2024 6.701
192 Akshita Singh Patna University 2025 60
193 Rhythm Goyal MANIPAL UNIVERSITY 2024 7.61
194 Mahitha Ganapam KL University 2024 9.6
195 Kirti Goel GURU GOBIND SINGH 2025 64
INDRAPRASTHA UNIVERSITY
196 Priyanshi Bansal GURU GOBIND SINGH 2025 63
INDRAPRASTHA UNIVERSITY
197 SWARNIM Delhi University 2023 7.879
198 Sanya Bhattacharjee | Bennett University 2025 62
199 Lavanya Gupta Delhi University 2024 7.303
Khushi Kumari Patna University 2024 8.25




Information of Infrastructure and Other

Resources Available

Number of Class Rooms and size of each

Room No. Carpet Area
105 72.08 m?
106 74.9 m?
309 67.4 m?
310 80.66 m?
104 71.7 m?
202 36.5 m?

Number of Tutorial Rooms and size of each

Room No. Area
203 33.32 m?
204 35.36 m?

Number of Laboratories and size of each

Room No. Laboratory Area
101 Photography Lab 27.35 m?
102 Studio 68 m?




Information of Infrastructure and Other
Resources Available

Number of Computer Centres with capacity of each

Total Capacity Area
2 (Room Number 5
207 & 213) 75 179.76 m
Central Examination Facility
Room No. Facility

208 Exam Control Office

Online examination facility

The campus is well connected with internet facilities through WIFI almost covering all the buildings. The
institution is provided with the High Speed Internet from Airtel Ltd., with a capacity of 300 Mbps bandwidth
through interet leased lines. The same is well supported by high end optical fiber networking systems from
the nearest Airtel system. WiFi is available at places where there is a mobility pattern like, library, academic
blocks, placement seminar halls, lecture halls, auditorium, work integrated learning programs division, board
room. The Internet connectivity is available with a 500 Mbps Leased line.

Barrier Free Built Environment for disabled and elderly persons

The institution is committed to providing an inclusive and accessible environment for all individuals, including
persons with disabilities and elderly visitors. To ensure ease of mobility and equal access to facilities, necessary
measures have been implemented within the campus. Ramps have been constructed at key entry and exit
points of buildings to facilitate smooth movement for wheelchair users and individuals with mobility
challenges. These ramps are designed to provide safe and convenient access to classrooms, offices, and other
essential areas of the campus. In addition, lifts are available in the buildings to help elderly persons and
differently-abled individuals reach upper floors without difficulty. The presence of these lifts ensures that all

floors of the building remain accessible to everyone.

§



' Information of Infrastructure and Other
Resources Available

Fire and Safety Certificate

The institution has uploaded a valid Fire Safety Certificate issued by the competent authority, as stated in the
affidavit.

Hostel Facilities

The institution doesn’t have Hostel Facilities but has a strong facilities with various PGs and other residential
facilities.

Library

The Library of Apeejay Institute of Mass Communication is well-equipped with world class amenities and
resources, including books, journals, CDs, and online databases. The Library's holdings cover the fundamental
topics covered in different fields of Mass Communication including, Journalism, Corporate Communication,
Public Relations, Media Management, Media Research, Production amongst others. The library has a robust
collection of books, journals and other research facilities. It is fully digital and uses KOHA which is
continuously updated and maintained. Through Web OPAC, students can also search the library's collection.
The library includes reading areas with PCs connected via LAN and is completely Wi-Fi equipped, both of
which make it easier for students, faculty and staff to access electronic resources. Students can access the
resources in the digital mode 24*7 and in the physical form during the library hours.

The library resources for the Mass Communication programme are largely common and interdisciplinary in
nature, catering to various subjects within the field. The library has a total of 2,793 books comprising 1,013
titles. In addition to books, the library subscribes to 8 national journals and 3 international journals, providing a
wide range of academic and research materials. Furthermore, there are 10 online journals subscribed to
enhance digital access to information. The journals included are Journal of Creative Communication, Media
Watch, International Journal of Rural Management, Samajik Vimarsh, Society and Culture in South Asia,
Bioscope: South Asian Screen Studies, Indian Journal of Corporate Governance, Journal of Creating Value,
Studies in Indian Politics, and Asian Journal of Management Cases.

The institution also subscribed to the National Digital Library in the year 2023, enabling access to a vast
repository of e-resources for students and faculty.

Amongst other resources the library also has a collection of model question papers, syllabus and student
projects from the previous sessions which can be referred by the students. The Library equipped with requisite
ICT facilities that support student's and faculty member's academic endeavors.



V\I nformation of Infrastructure and Other

Resources Available
Library

MASS COMMUNICATION

Date: 26 5 2023

To,

Director

NDLI CLUB (M.O.E)

2nd Floor IIT Kharagpur Kolkata Campus
HC Block, Sector — Il Salt Lake City

Kolkata - 700106.
Subject : NDLI Club Registration Request.

Dear Sir,

On behalf of Apeejay Institute of Mass Communication, | am requesting to
create NDLI club for our institute Apeejay Institute of Mass Comm unication .

I have read NDLI club terms and conditions before applying.

Here is the list of Authority of our club Apeejay Institute of Mass
Communication.

Club Patron - Sajal Mukherjee

Club President - Sukriti Arora

Club secretary - Khurshid Anwar
Executive Member - Harender Singh
Awaiting your Approval for Same.
Thanks & Regards,

Sajal

Director/Principal Name : ._Sajal Mukherjee

Date : Friday, 26 May 2023

by
Director/Principal Signature : C ﬁ;..:.

Director/Principal Stamp :

APTHAY

Lampu EOLORE, Insttutiomal FE Dwarka, New Dethl - too “?«f}a



Information of Infrastructure and Other
Resources Available

List of Major Equipment/Facilities in each
Laboratory/Workshop

AIMC provides access to the Adobe Creative Cloud Suite, a leading collection of software tools for creative
professionals, as part of its commitment to delivering a future-ready education in media, design, and
communication. This powerful suite includes industry-standard applications such as Photoshop, Illustrator,
InDesign, Premiere Pro, After Effects, Lightroom, Audition, and many more, supporting both academic
instruction and practical skill development.

In alignment with cutting-edge creative education, AIMC has introduced Apple Mac Studio systems in its
media and design labs. Mac Studio, powered by Apple’s revolutionary M1 Max and M1 Ultra chips, delivers
unmatched performance and speed for high-end creative tasks

Students and faculty engaged in design, animation, video editing, photography, audio production, and
publishing benefit from hands-on experience with these professional tools. Adobe Creative Suite is integrated
into the curriculum across various programs

A fleet of high-definition cameras used for in-studio productions, outdoor news gathering, and still
photography. Students are trained in camera handling, framing, lighting, and movement to produce broadcast-
quality footage.

Fully equipped for multi-camera productions and supports formats such as news shows, quizzes, serials, and
play productions. Students gain practical experience handling lighting, camera operations, direction, and studio
production workflows in a professional setting. AIMC has access to Drone and Aerial Photography, students
are trained in drone handling, aerial framing, safety protocols, and creative shot execution under professional
supervision




Information of Infrastructure and Other

Resources Available
Innovation Cell

g
; Apeejay Institute of Mass Communication
& Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMCFAICTE-C2025-26/8

Date: 24.11.2025

Sub: Industry Cell

Institution Industry Cell at Apeejay Institute of Mass Communication, Dwarka is
reconstituted as under:

Prof. Sajal Mukherjee, Director

Prof. Naveen Gautam, Associate Professor

Prof. (Dr.) Pranati Paheli, Assistant Professor

Prof. Sukriti Arora, Assistant Professor

Prof. Mudita Raj, Assistant Professor

Mr. Akash Bhardwaj, Asst. Manager, Admissions, Awareness & Outreach
Mg. Parul Budhraja, Admission Officer

D

ol
(Prof. Sajal Mukherjee)

Director

Apeejay Institute of Mass Communication
Sector-8, Insfitutional Area,
Dwarka, New Delhi-110077

CC to: All Members
Director's Office — for info & records.

Digitally signed by SAJAL
SAJAL MUKHERJEE

MUKHERJEE E’;E;ﬂzs.u.w 11:52:46

Ph: +31 11 25367821, 25363979-80, Email: plme.del@ap|.edu| www.apesjay.edufaime



ﬁrwlnformation of Infrastructure and Other
Resources Available

Social Media Cell

AIMC trains the students in Social Media content generation and hence, all students are a part of the Social
Media Cell.

Compliance of the Academic Bank of Credit (ABC), applicable
to PGCM/ PGDM Institutions and University Departments

i L. Apeejay Institute of Mass Communication
.. _' & Institutional Area, Sector-8, Dwarka, New Delhi

Ref: AIMC/AICTE-UT/2025-26/1
Dt.: 17.9.2025

Sub: Mandatory Registration on Academic Bank of Credits (ABC)

As pér the National Education Policy 2020, Govt. of India, the Academic
Bank of Credits (ABC) has been envisaged to facilitate the academic
mobility of students with the freedom to study across the Higher
Education Institutions in the country with an appropriate “Credit Transfer”
mechanism from one programme to another, leading to the attainment of
a Degree/Diploma/PG Diploma, etc.

In view of the above, it is mandatory for all the students to register
themselves on the ABC portal at the following URL to get easy credit
transfer through digital mode. https://www.abc.gov.in

All students are advised to ensure compliance with this directive as per
the notice issued.

e

(Prof. Sajal Mukherjee)
Director
Apeejay Insfitute of Mass Communication

Sector-8, Institutional Area,
Dwarka, New Delhi-110077

CC: All Faculty
Program Office

Digitally signed by
SAJAL SAJAL MUKHERJEE

MUKHERJEE Date: 2025.12.18

15:48:40 +05'30'

Ph: +91 11 25367821, 25363979-80, Emall: alme.del@apfedu| wwerapesjay, edufaime




nformation of Infrastructure and Othe

Resources Available
Short Video of Campus Tour

Virtual Tour: https://apeejay.edu/aimc/virtual-tour/
Infrastructure and Facilities: https://apeejay.edu/aimc/about/infrastructure-and-facilities/

Games and Sports Facilities

A‘} b T

! 4.\ Apeejay Institute of Mass Communication

e~
-

. Institutional Area, Sector-8, Dwarka, New Delhi

Ref: ARVIC/AICTE-UT/2025-26/11

Dt.15.12.2025

Sub: Sports Facilities

Apeejay Institute of Mass Communication has the following Sports
facilities:

1.
. Carrom Board
. Chess Board
.-Foosball

NO oA WON

Table Tennis

Badminton
Volleyball
Basket Ball

Submitted for information, please.

(Prof. Sajal Mukherjee)
Director

Apeejay Inslitute of Mass Communication
Sector-8, Institutional Area,
Dwarka, New Delhi-110077

Digitally signed by SAJAL MUKHERJEE
SA‘JAL M U KH ERJ EE Date: 2025.12.18 15:59:20 +05'30'

Ph: +91 11 25367821, 25363979-80, Emall: aimede@ani edu| www.apeajoy.edufaime



- .Information of Infrastructure and Other-'
Resources Available

Teaching Learning Process

The teaching-learming process at AIMC is designed to be dynamic, student-centric, and aligned with industry
needs. It integrates technology, practical exposure, and innovative pedagogy to ensure holistic student
development.

AIMC extensively uses a Learning Management System (LMS), including platforms like Moodle, to facilitate
seamless learning. Through LMS, students can access course materials, submit assignments, participate in
discussions, and receive continuous feedback. This digital integration enhances flexibility, accessibility, and
effective academic management.

The curriculum at AIMC 1s guided by key program pillars. A strong emphasis is placed on a tech-driven
curriculum, with focused learning in emerging areas such as Atrtificial Intelligence (Al), Data Management,
and Digital Storytelling. The courses are designed to remain industry-responsive, ensuring that students are
equipped with relevant skills that meet the evolving demands of the media and communication sector.

AIMC follows a student-centric approach, fostering an environment of active leaming and collaboration.
Students are encouraged to participate in discussions, group projects, and real-world problem-solving activities.
The supportive academic ecosystem ensures that every student develops confidence, creativity, and
professional competence.

The institute also provides state-of-the-art facilities, including modern studios, editing suites, and digital labs.
These facilities are aligned with industry standards and allow students to gain hands-on experience with the
latest tools and technologies, transforming theoretical knowledge into practical expertise.

In addition to classroom learing, AIMC offers a diverse range of co-curricular and extracurricular activities.
Students participate in film festivals, workshops, and guest lectures by industry experts, which broaden their
perspectives. Various clubs and societies further provide platforms for networking, skill development, and
creative expression.

Opverall, the teaching-learing process at AIMC combines technology, innovation, and experiential learning to
prepare students for the dynamic and ever-evolving media landscape.




Information of Infrastructure and Other
Resources Available

Laboratory facilities exclusive to the Post Graduate Course

Since AIMC exclusively offers 3 Post Graduate programmes in Media and Communication, (Post Graduate
Certificate in Media (PGCM) — Television and Radio Journalism / Production; Post Graduate Certificate in
Media (PGCM) — Advertising and Marketing Communication; Post Graduate Diploma in Management
(PGDM) — Management in Mass Communication.) all laboratory and technical resources are fully dedicated to
and accessible by postgraduate students. The institute provides well-equipped studios, editing suites, and digital
labs that cater to the academic and practical requirements of all programmes.

AIMC follows an integrated resource model where facilities are shared across different specializations within
the postgraduate framework. This ensures optimal utilization of infrastructure and provides students with
comprehensive hands-on experience using industry-standard tools and technologies.

This approach promotes interdisciplinary learning, collaboration, and creativity, enabling students to gain a
holistic understanding of the media landscape while making the best use of the institute’s state-of-the-art
facilities.




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23
S.No Name Organization
1 Aakriti Fartyal Good Times
2 Abhinav Singh Akhabar
3 Abhishek Thakur Mitwa TV - OTT Platform for Regional
Languages

4 Aditya Pratap Sharma Integrated Brand Heuristics LLP
5 Aniruddha S.Jahagirdar Network 18
6 Ankit Kumar Mishra Zee News
7 Apoorva Singh Network 18
8 Ayush Kant Dubey LOKTANTRA MEDIATECH PRIVATE LIMITED
9 Biprojit Mazumder KUBE
10 Brishti Chakraborty Collectcent
11 Duchen Youdol Mattu Storytailors
12 Ekta Jha Zee News
13 Gauri Khandelwal Zee News
14 Gowher Farooq Network 18
15 Gudivada Divya Shutterpillar Pvt. Ltd
16 Himanshi Ringola Billy247News
17 Himanshu Dwivedi Sportsyari
18 Karan Sehrawat INES

Khandelwal Prachi Pradeep | Billy247News

Kripa Arora ABP Network




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23

S.No Name Organization
21 Madhuri Chaudhary Network 18
22 Mayank Gupta ABP Network
23 Neeru Rana First Patners
24 Pratiksha Shome Collectcent
25 Priyanshi Tripathi Zee, DeshNeeti & ABP News
26 Riya Hans Zee News
27 Rohit Rajesh Singh Zee News
28 Shivam Shukla Newsroom Post
29 Shivangi Chawla Zee News
30 Shraddha Das WION
31 Shweta ABP Network
32 Sujal Kumar Workoholics
33 Sushmita Kumari Zee News
34 Tania Saha Nxtify Technology Pvt. Ltd
35 Tejasvi Malhotra Newsroom Post
36 Vivaswan Tiwari Chimes Radio
37 Srishti Ruchandani NewsX
38 Muskan Tanwar ByteDance

Ayush Gupta Sportsyari
Yukta Singh Informist




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23
S.No Name Organization
41 Tanushree Chakraborty Storytailors
42 Nidhi Jha Newswatch
43 Nikhil Srivastava Dream Treader
44 Bharati Devi Zee News
45 Dikshant Sharma Network 18
46 Kunal Raj Newsroom Post
47 Isha Biroriya Network 18
48 Shrishti Verma Workoholics
49 Shailja Tiwari HR Katha
50 Neha Kumari ABP Network
51 Anamika Jha Freelancer
52 Diya Audrey Marks Collectcent
53 Jaskiran Kaur Sokhi Storytailors
54 Palash Srivastava Storytailors
55 Prachi Mathur Social Vocal
56 Poulami Saha The Indian Express
57 Yogita Bisht Newsroom Post
58 Somanshu Kumar HR Katha
Akansha Verma Wunderman Thompson
Arushi Tomar Wunderman Thompson




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23
S.No Name Organization
61 Khushi Chhajer Contract Advertising
62 Koushiki Banerjee FCB India
63 Manika Vaid Promodome
64 Nikita Goel Bridge Kela (Digital)
65 Pooja Pathak FCB India
66 Praveen Prajapati Wonderman Thompson
67 Ritika Gandhi Contract Advertising
68 Ritul Bhattacharjee Wonderman Thompson
69 Sagnik Gupta Contract Advertising
70 Sarthak Kumar Das Communique India
71 Shakvi Kaul Rekart Innovation Pvt. Ltd
72 Shruti Srivastava Communique Marketing Solutions Pvt. Ltd.
73 Sohon Simlai Communique India
74 Stuti Gupta Contract Advertising
75 Tushar Tuteja Tabsons India
76 Urvashi Chauhan Promodome
77 Poorva Tiwari Contract Advertising
78 Ishika Jaiswal Communique India
Khushboo Gupta Wonderman Thompson
Hansa Srivastava Communique Marketing Solutions Pvt. Ltd.




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23
S.No Name Organization
81 Isha Todi Wysiwyg
82 Diljot Kaur Communique Marketing Solutions Pvt. Ltd.
83 Sakshi Verma Wonderman Thompson
84 Payal Sharma Vermmillion Communiation
85 Rahul Gupta Communique Marketing Solutions Pvt. Ltd.
86 Muskaan Garg Innocean Worldwide Communication Pvt. Ltd.
87 Akshay Arora Communique Marketing Solutions Pvt. Ltd.
88 Parinita Singh Communique Marketing Solutions Pvt. Ltd.
89 Shakshi Raturi Communique Marketing Solutions Pvt. Ltd.
90 Nidhi Chaudhary Group M
91 Arya Thakur Adfactors PR
92 Jyoti Singh TCG Media Ltd.
93 Kriti Raj Elets Technomedia
94 Lakshita Kandpal Adfactors PR
95 Manika Jain Workaholic
96 Misha Sharma Adfactors PR
97 Priyamvada Chauhan Adfactors PR
98 Ravi Kumar Labh Workaholic
Riya Sharma 1st Partner PR Company
Tanya Kumari First Partners




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2022-23
S.No Name Organization
101 Lokesh Saini Media Mantra PR
102 Grishika Jaggi Flelshermanﬂllard India( Global Pr Company)
(under Omnicom Global Group)
103 Shweta Prajapati 1st Partner PR Company
104 Ishika Khurana Communique India
105 Ayushi Gupta Ad Factor PR
101 Lokesh Saini Media Mantra PR
. . FleishermanHilard India( Global Pr Company)
102 Grishika Jaggi
g8 (under Omnicom Global Group)
103 Shweta Prajapati 1st Partner PR Company
104 Ishika Khurana Communique India




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2023-24

S.No Name Organization
1 Rishika Mehrotra Maya Pharmacy Private Limited
2 Anuradha Aggarwal Royal Oak
3 Shivya Aggarwal SRV Exports
4 Kushagra Sharma Culture Circle
5 Yukti Goel Genesis BCW
6 Deepika Rani Ad Factors PR
7 Namya Tuli Ad Factors PR
8 Garvisha Oberoi Archetype
9 Shruti Aggarwal Whiz Co
10 Sourav Chamoli AON
11 Yukta Sharma Purple Focus
12 Maitrai Pathak Afaqgs
13 Ritika Paria One Source
14 Aashna Singh Communique
15 Harshita Rathod Communique
16 Aradhita Bajpai Communique
17 Soumili Sarkar Communique
18 Mrinal Rawat Communique

Debadrita Ghosh Zoringa
Bhavesh Kumar Sharma Group M




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2023-24
S.No Name Organization
21 Aayush Pareek Group M
22 Amisha Poudel Social Current
23 Jasiba Kaur QuikRelations
24 Muskan Saini First Partners
25 Komal Jaiswal First Partners
26 Raina Singh First Partners
27 Reha Kumari First Partners
28 Sukeerti Nidhi First Partners
29 Vivek Joshi First Partners
30 Anu Priya Promodome
31 Shruti Dash ABM Communications
32 SnigdhaD. S ABM Communications
33 Atulya Anand Vermillion Advertising
34 Kunga Shunnu Vermillion Advertising
35 Rittika Ganguly Vermillion Advertising
36 Hanu Pratap Vermillion Advertising
37 Sneha Mishra Dentsu
38 Nandini Mohata RK Swamy
Anjali Datt WPP
Teertha WPP




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2023-24
S.No Name Organization
41 Pranjali Ranjan Integrated Brand Heuristics
42 Anubhav Choubey VML Contract Advertising
43 Satakshi Singh VML Contract Advertising
44 Prarambhika Sinha VML Young Guns
45 Mehak Chhetri VML Young Guns
46 Shreya Ghosh Cheil India/ Iris
47 Aman Singh Cheil India/ Iris
48 Deepanshi Suneja AvianWe
49 Shivangi Sinha Media Mantra
50 Shruti Gupta Amayra Jewels
51 Ms. Baisakhi Dhar Zee
52 Ms. Bhoomika Mullick Albela Production House
53 Mr. Debpriya Roy Pursuing Higher Studies
54 Ms. Dorina Bhattacharjee The Founder
55 Ms. Fiza Narwal TV 9O
56 Ms. Gargee Sarkar The Qunt
57 Ms. Janhavi Bhalla Zee
58 Ms. Khushboo Negi Transsion Holdings
Ms. Kritika Dhanghar Aaj Tak
Ms. Lakshmi Divya Zee Ty

Dasamantharao




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2023-24
S.No Name Organization
61 Ms. Meenakshi Maharshi Bhopuwala
62 Ms. Nayanmoni Bouri Times Internet
63 Ms. Poorva Sharma Bollywood Cinema
64 Ms. Prerna Zee News
65 Ms. Priya Surya News
66 Ms. Ria Singh OC News
67 Ms. Riya Shokeen Transsion Holdings
68 Mr. Saiyed Faiz Ahmed TV9
69 Ms. Shreya Apoorva Rogue Communication
i P
71 Ms. Shubhangi Tiwari ABP News
72 Ms. Snigdha Das The Qunt
73 Ms. Soniya Agrawal Bhopuwala
74 Ms. Srashti Jaitly India News
75 Ms. Swati Kumari Republic TV
76 Ms. Vishakha Bhardwaj Itv Network
77 Mr. Yash Narayan Sharma Pursuing Higher Studies
Ms. Sweta Singh The Indian Express
Ms. Shreyasi Gupta Pursuing Higher Studies

Ms. Shruti Kumari

Itv Network




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2024 - 2025
S.No Name Organization

1 Aarushi Bose JUST DIAL
2 Abhijit Samanta VML
3 Akanksha Singh Vermillion Communcications
4 Anisha Agarwal Plugin Digital Pvt. Ltd.
5 Chetna Betala Big Media Communication
6 Deepasha The Stable
7 Diksha Behera THE STABLE
8 Gautam Kumar Jha STAR SPORTS
9 Kanika Agarwal Prakria
10 Karan Chopra Lyxel and Flamingo
11 Khushboo Tyagi Loopie
12 Khushi Sati VML
13 Muskan Agarwal VML
14 Priyanshi Patel Bizzy Baby Media
15 Ruchika Gupta LINTAS
16 Siddarth Sinha Moksha Media Group
17 Simran Sachdev Hakuhodo India
18 Tridisha Kashyap DENTSU

Yash Raj Hakuhodo India

Arushi Patil Vadi Vidhi




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2024 - 2025
S.No Name Organization
21 Dhruv Singh Marketing Mind
22 Monsoon Tikhak Light Foundation
23 Anushka Poonia Integrated Brand Heuristic
24 Ravi Parkash Pixel Wave Advertising
25 Ankita Rawat Hakuhodo India
26 Abhay Sharma WPP Media Media
27 Anjali Kumari Outlook PR
28 Bhavini Singh HT Mart
29 Dollvy Shelendra Agrawal Kaizen
30 Gayatri Pradhan FIRST PARTNER
31 Payal Tiwari GENSIS BURSON
32 Priya Singh FIRST PARTNER
33 Shruti Saini CARE Hospitals, Quality CARE India Limited
34 Shyla Kataria Consocia AdvisoryS
35 Siddhi Arya First Partners
36 Vishakha Baisoya ADFACTORS PR
37 Yash Raj Pandey Cvent
38 Yashika Kaushik TV9
Apoorva Yadav Not seeking placement
Akhansha Bhowmik FOUNDER MEDIA




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2024 - 2025
S.No Name Organization
41 Alka Kumari ABP
42 Ananya Kushwaha NEWS24
43 Anish Chakraborty INDIA DIALOGUE
44 Anvi Shukla Sapphire
45 Arohi Kashyap ABP
46 Harshika Mishra ABP
47 Janhvi Singh Networkl8 Media & Investments Limited
48 Khushi Aggarwal Zee News
49 Khushi Chittoria ABP
50 Lakshya Mehra SPORTSYARI
51 Manan Chandra Indian News
52 Manisha Kumari Dialogus Digital
53 Monami Saha TIMES NOW
54 Nimita Sahi ADHYYAN BOOK PUBLICATION
55 Nishika Rajesh Jha INDIA DAILY LIVE
56 Pooja Rani CURLY TALES
57 Reshu Gupta WORKOHOLICS
58 Riza Ghosh STORY TAILORS
Rupesh Kumar Jaiswal NETWORK 18
Sakshi Tiwari MOE PUPPY




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2024 - 2025
S.No Name Organization
61 Shelja Pandey ABP
62 Sila Priyadarsin ABP
63 Sruti Thakur ZEE
64 Sweta Pandey TV9
65 Unnati Singh TV9
66 Alok Kumar Pandey SPORTSYARI
67 Abhishek Mohan Mishra ADFACTORS PR
68 Ankit Pandey TV9
69 Aprajita Kumari INDIA DAILY LIVE
70 Bikash Gupta Acme Media Creations Pvt. Ltd
71 Parampara Sharma INDIA TODAY
72 Ankita Kishor Das Acceline Digital Media Pvt. Ltd
73 Anushka Chauhan Pursuing Higher Studies
74 Archna Pursuing Higher Studies
75 Diksha Gosain KAARN AVIATION FZCO
76 Janhavi Gupta HAZELNUT CYBORG INFRA SOLUTIONS PVT.
LTD.
77 Nishtha Kawrani THE BETTER INDIA
Prashant Kumar Radicle Advisors
Rahat Sharma Outlook

Rishabh Tripathi

PR PROFESSIONALS




Placement Details

18.16 Enrolment and placement details of students in the last 3years

2024 - 2025
S.No Name Organization
81 Sagnik Halder CSIR - CMERI
82 Sanhita Mishra AND AND PARTNER
83 Shubhika Adlakha IRISH EXPERT
84 Simran Bhatt SAMARTH
85 Somit Hota Giesecke+Devrient
86 Srishti Gupta JUST DIAL
87 Sunaina Pattnaik JUST DIAL
88 Surabhi Shah ADFACTORS PR
89 Tisha Bhattacharjee ADFACTORS PR
90 Vrinda Sharma COMMUNIQE
91 Oorvi Bhatia TBWA
92 Kajal Kumari M&C Saatchi
93 Uma kumari Mishra LUMEN INTERNATIONAL MEDIA VENTURES
94 Harshita Singh HT Mart




finance@abm,co.In | www.abm.co.in
GSTIN: DBAADCA785IMZY

GSTIN; 32AADCA7851PIZC abm communication pvt. itd.

MEMORANDUM OF UNDERSTANDING

This Memarandum of Understanding (“MoU”) is executed on Wednesday, 6% of Qctober, Two
Thousand Twenty One between abm communication pvt. Itd, an Adverlising Agency having office
at U 18724, DLF Phase 3, Gurugram, Haryana represented by its Executive Director at abm
communication pvt. itd. Mr Pankaj Mathor hereinafier referred to as “abm communieation pvt.
ttd,” (which expression shall, unless repugnant to the context or meaning thereof, includes its
successors and permitted assignees) of the First Party.

AND
Apeejay Institute of Mass Communication (AIMC), of its address Institutional Area, Sector-8,
Dwarka, New Delhi — 110077 represented by its Director Prof, Sajal Mukherjee, hereinafter referred

to as “AIMC” {which expression shall, unless repugnant to thv.':a context or meaning thereof, include
its succassors and permitted assignees) of the Second Party =

Whereas

1) abm communication pvt. Itd., has proposed to collaborate with AIMC, to rain students
and faculty of AIMC in an Advertising agency and related areas as well as to recruit students
from AIMC for internships and placement at abm communication pvt. ltd, and member
companies.,

2) AIMC has a long-term interest in courses on an Advertising marketing communication and
related areas and issues. The students and faculty at AIMC want to gain industry expertise
in the above-mentioned areas so as to have betier career prospecis.

3) Both the parties are desirous of executing this MoU with a view to record the broad terms
and conditions mutually agreed lo, by and between them subject to the modalities/manner-
and the terms of implementation being agreed between the parties in due course.

abm communication pvt. Itd. will extend #ts cooperation to Apecjay Institute of Mass
Communication (AIMC) in the following areas:

i)  Provide inputs to AIMC for developing its curriculum as per the industry requirement.

i)  Provide placement aud internship opportunities for AIMC students in the event management
industry  including with abm communication pvt. itd. member companies.
Notwithstanding anything to the contrary, nothing in this MoU shall prevent AIMC or its
students from procuring intermships and/or placements in the Advertising industry
independently on their own terms.

ili}  Provide training and conduct development/acclimatization programmes about the event
ecosystem for the AIMC faculty in mutual agreement with AIMC.

iv)  Will recommend experienced professionals from the event industry who will conduct guest
lectures for AIMC students.

o/
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V)

vi)

DRAFT

Provide AIMC students the opportunity to participate in live events to gain hands-on
experience and also mentor in university/industry level events,

Shall promote the association and collaboration created by this Mol on its website, social
media pages and via such other media in such manner as may be mutually agreed with
ATMC.

Roth parties mutually agreed that:

.
I

ik,

V.

Any amendments to this MoU wiltl be mutually agreed both the pasties in_writing.

This MoU is only 1o express the intentions of the parties and is not intended to be legally
binding on either party.

The terms of cooperation and financial implications/responsibilities for each specific
activity contemplated under this MOU shall be mutually discussed and agreed upon in
wriling by both parties prior to undertaking any specific activity for which an agreement
shall be executed incorporating the agreed terms and conditipns including for Inteltectual
Property Rights.

This MoU imposes no financial obligations on either pagty.

This Mol shall be valid for a period of 3 years (renewable if accepted by both parties). A
yearly review of the progress under this collaboration will be held. This MoU can however
be terminated by either party by giving to the other party a written notice of three months.

Refore carrying out any specific activity, project and/or joint work under this MOU interalia

towards projects whether involving students or faculty, or both of the first party, on one hand,
and smployees of the second party on the other hand , the parties shall execute 8 Non-disclosure
agreement (conlidentiality agreement) for maintaining confidentiality about it. The obligations

o mainfain confidentiality shall be binding and remain in full force on the parties for a period
of § years from the end of the tenure of this MOU or the extended period as the cage be,

The above terms of the MoU are agreeable. In witness thereof both parties set and subscribed

their hands on the date as first above written.

Suajal Mukherjee
Director,

Apecjay Institute of Mas unigation
New Delhi

Mob: 9319191307

Phone: 011-2536-782)

SAJAL

MUKHERJEE

b

Pankaj Mathur

Executive Director

For abm communication pvt.
Itd.

Gurugram

Mob: 9811699383
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding (“MoU”) is executed on | ™
November, T'wo Thousand I'wenty One between Communique Marketing
Solutions Pvt Ltd, An Experiential Marketing Company of India, having
registered office at 83, Udyog Vihar, Phase 4 Gurugram - 122015 represented
by its Co-Founder & Business Head Mr Tarun Aggarwal, hereinafter
referred to as “Communique” (which expression shall, unless repugnant to
the context or meaning thereof, includes its successors and permitted

assignees) of the First Party.
AND

Apcejay Institute of Mass Communication (AIMC), of its address -
Institutional Area, Sector-8, Dwarka, New Delhi - 110077 represented by its
Director Prof. Sajal Mukherjee, hereinafter referred to as “AIMC” (which
expression shall, unless repugnant to the context or meaning thereof, include
its successors and permitted assignees) of the Second Party

Whereas

1) Communique has proposed to collaborate with AIMC, to train students
and faculty of AIMC in event management and related areas as well as
to recruit students from AIMC for internships and placement at
Communique India and member companies.

2) AIMC has a long-term interest in courses on Experiential marketing,
event management, public relations and related areas and issues. The
students and faculty at AIMC want to gain industry expertise in the
above-mentioned areas so as to have better career prospects.

3)  Both the parties are desirous ol executing this MoU with a view torecord ™
the broad terms and conditions mutually agreed to, by and between them
subject to the modalities/manner and the terms of implementation being
agreed between the parties in due course.

Communique will extend its cooperation to AIMC in the following areas:

i}  Provide inputs to AIMC for developing its curriculum as per the industry
requirement.

ii) Provide placement and intemship opportunitics for AIMC students in
the event management industry including with Communique member
companies. Notwithstanding anything to the contrary, nothing in this
MoU shall prevent AIMC or its students from proc n/? internships
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and/or placements in the event management industry independently on
their own terms.

iii)  Provide training and conduct development/acclimatization programmes
about the event ecosystem for the AIMC faculty in mutual agreement
with AIMC.

iv)  Will recommend experienced professionals from the event industry who
will conduct guest lectures for AIMC students.

v)  Provide AIMC students the opportunity to participate in live events to
gain hands-on experience and also mentor in university/industry level
events.

vi)  Shall promote the association and collaboration created by this MoU on
its website, social media pages and via such other media in such manner
as may be mutually agreed with AIMC.

Both parties mutually agreed that:

i. Any amendments to this MoU will be mutually agreed both the parties
in writing.

ii. This MoU is only to express the intentions of the parties and {s not
intended to be legally binding on either party.

iii.  The terms of cooperation and financial implications/responsibilities for
each specitic activity contemplated under this MOLUI shall be mutually
discussed and agreed upon in writing by both parties prior to
undertaking any specific activity for which an agreement shall be
executed incorporating the agreed terms and conditions including for
Intellectual Property Rights.

iv.  This Mol imposes no financial obligations on either party.

v.  This MoU shall be valid for a period of 3 years (renewable if aceepted
by both parties). A yearly review of the progress under this collaboration
will be held. ‘This MoU can however be terminated by either party by
giving to the other party a written notice of three months.

Before carrying out any specific activity, project and/or joint work under
this MOU interalia towards projects whether involving students or faculty,
or both of the first party, on one hand, and employees of the second party
on the other hand , the parties shall exccute a Non-disclosure agreement ™
(confidentiality agreement) for maintaining confidentiality about it. The
obligations to maintain contidentiality shall be binding andyemain in tull
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force on the parties for a period of 5 years from the end of the tenure of
this MOU or the extended period as the case be.

The above terms of the MoU are agreeable. In witness thereof both
parties set and subscribed their hands on the date as first above written.

Sajal Mukherjke)
Director

Apeejay Institute of Mass
Communication, New Delhi

Mob: 9319191307
Phone: 011-2536-7821

SAJAL
MUKHERJEE

=
Tarun Aggarwal
Director

For Communique Marketing
Solutions Pvt Ltd, Gurugram

Mob: +91 9810246301
Phone: N/a

Digitally signed by SAJAL
MUKHERJEE

Date: 2025.12.19 11:27:44
+05'30'
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding (MoU) is executed on Tuesday, 30™ of November,
Two Thousand Twenty One, between M/s. Flame Advertising Co. Pvt. Ltd., having its
Regional QOffice at 809, 8™ Floor, Arunachal Building, 19 Barakhamba Road, New Delhi-
110001, represented by its President, Mr Ravikrishnan Natarajan, hereinafter referred
to as “Flame Advertising” (which expression shall, unless tepugnant to the context or
meaning thereof, includes its successors and permitted assignees) of the First Party,

AND

Apeejay Institute of Mass Communication (AIMC). of its address Institutional Area,
Sector-8. Dwarka, New Delhi - 110077 represented by its Director Prof. Sajal Mukherjee,
hereinafter referred to as “AIMC” (which expression shall, unless repugnant to the context
or meaning thereof, include its successors and permitted assignees) of the Second Party

Whereas

1) Flame Advertising is a full-fledged agency that operates in advertising and related
areas, and keeps recruiting students from AIMC for internships and placement at
Flame Advertising and member companies.

2) AIMC has a long-term interest in courses on Advertising, creativity and related
areas and issues. The students and faculty at AIMC want to gain industry expertise
in the above-mentioned areas so as to have better career prospects.

3 Both the parties are desirous of executing this MoU with a view to record the
broad terms and conditions mutually agreed to, by and between them subject to the
modalities/manner and the terms of implementation being agreed between the
partics in due course.

Flame Advertising Co. Pvt. Ltd, will extend its cooperation to Apeejay Institute of
Mass Communication (AIMC) in the following areas:

) Provide inputs to AIMC for developing its curriculum as per the industry
reguirement.

ii)  Provide placement and internship opportunities for AIMC studenis in the
advertising industry including with Flame Advertising and its member companies.
Notwithstanding anything to the contrary, nothing in this MoU shall prevent AIMC
or its students from procuring internships and/or placements in the advertising
industry independently on their own terms,

iii)  Provide training and conduct development/acclimatization programmes about llw‘\\

event ecosystem tor the AIMC faculty in mutual agreement wit,l{;'\ll\rl(.'. \ s i;- '
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iv)  Will recommend experienced professionals from the advertising & marketing
industry who will conduct guest lectures for AIMC students.

v)  Provide AIMC students the opportunity to participate in live advertising events to
gain hands-on experience and also mentor in university/ industry level events,

vi)  Shall promote the association and collaboration created by this MoU on its
website, social media pages and via such other media in such manner as may be
mutually agreed with AIMC.

Both parties mutually agreed that:
i, Any amendments to this MoU will be mutually agreed both the parties in writing,

ii.  This Mol is only to express the intentions of the parties and is not intended to be
fegally binding on either party.

iii.  The terms of cooperation and financial implications/responsibilities for each
specific activity contemplated under this MOU shall be mutually discussed and
agreed upon in writing by both parties prior to undertaking any specific activity for
which an agreement shall be executed incorporating the agreed terms and
conditions including for Intellectual Property Rights.

iv.  This MoU imposes no financial obligations on either party.

v.  This MoU shall be valid for a period of 3 years (renewable if accepted by both
parties). A yearly review of the progress under this collaboration will be held. This
MoU can however be terminated by either party by giving to the other party a
written notice of three months.

Before carrying out any specific activity, project and/or joint work under this MOU
interalia towards projects whether involving stadents or faculty, or both of the first
party. on one hand, and employees of the second party on the other hand, the parties
shall execute a non-disclosure agreement (confidentiality agreement) for maintaining
confidentiality about it. The obligations to maintain confidentiality shall be binding
and remain in full force on the parties for a period of 5 years from the end of the
tenure of this MOU or the extended period as the case be.

The above terms of the MoU are agreeable, In witness thereof both parties set and
subscribed their hands on the date as first above written.
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Sajal Mukherje Ravikrishnan Natarajar V% o
Director ' President 5 ®
For Apeejay Inshs PYARY, For Flame Advertising Co. Pvt, Lid.
Sector-8, Dwarka, ™ Yawnelbr?77 809, 8% Floor, Arunachal Building,
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding (“MoU”) is executed on Wednesday, 6% of October,
]"wo Il 1us¢md 1wcn{y One between Housc of GKB, having registered office

................... Blug, One e wase Udyeg Vivay 2 represented by its Founder Ms
Gumoor kaur Behl, hereinafter referred to as “Housé of GKB” (which expression shall,
unless repugnant to the context or meaning thereof, includes its successors and permitted
assignees) of the First Party.

AND

Apeejay Institute of Mass Communication (AIMC), of its addre$s Institutional Area,
Sector-8, Dwarka, New Delhi — 110077 represented by its Director Prof. Sajal Mukherjee,
hereinafter referred to as “AIMC” (which expression shall, unless repugnant to the context
or meaning thereof, include its successors and permitted assignees) of the Second Party

Whereas

1) House of GKB has proposed to collaborate with AIMC, to train students and
faculty of AIMC in event management and related areas as well as to recruit
students from AIMC for internships and placement at House of GKB and member
companies.

2) AIMC has a long-term interest in courses on digital marketing and communication
and related areas and issues. The students and faculty at AIMC want to gain
industry expertise in the above-mentioned areas so as to have better career
prospects.

3) Both the parties are desirous of executing this MoU with a view to record the
broad terms and conditions mutually agreed to, by and between them subject to the
modalities/manner and the terms of implementation being agreed between the
parties in due course.

House of GKB will extend its cooperation to Apeejay Institute of Mass
Communication (AIMC) in the following areas:

i)  Provide inputs to AIMC for developing its curriculum as per the industry
requirement.

ii)  Provide placement and internship opportunities for AIMC students in the event
management industry including with House of GKB member companies.
Notwithstanding anything to the contrary, nothing in this MoU shall prevent AIMC
or its students from procuring internships and/or placements in the digital and
media industry independently on their own terms.

tii)  Provide training and conduct development/acclimatization programmes about the
event ecosystem for the AIMC faculty in mutual agreement with AIMC,

iv)  Will recommend experienced professionals from the event industry who will
conduct guest lectures for AIMC students.

V) Provide AIMC students the opportunity to participate in live events to gain hands-
also mentor in university/industry level events.

For HOUSE OF GKB
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vi)  Shall promote the association and collaboration created by this MoU on its website,
social media pages and via such other media in such manner as may be mutually
agreed with AIMC.,

Both parties mutually agreed that:
i.  Any amendments to this MoU will be mutually agreed both the parties in writing.

ii.  This MoU is only to express the intentions of the parties and is not intended to be
legally binding on either party.

ili. The terms of cooperation and financial implicationsiresponsibilities for each
specific activity contemplated under this MOU shall be mutually discussed and
agreed upon in writing by both parties prior to undertaking any specific activity for
which an agreement shall be executed incorporating the agreed terms and
conditions including for Intellectual Property Rights.

iv.  This MoU imposes no financial obligations on either party.

v.  This MoU shall be valid for a period of 3 years (renewable if accepted by both
parties). A yearly review of the progress under this collaboration will be held. This
MoU can however be terminated by either party by giving to the other party a
written notice of three months.

Before carrying out any specific activity, project and/or joint work under this MOU
interalia towards projects whether involving students or faculty, or both of the first
party, on one hand, and employees of the second party on the other hand , the parties
shall execute a Non-disclosure agreement (confidentiality agreement) for maintaining
confidentiality about it. The obligations to maintain confidentiality shall be binding
and remain in full force on the parties for a period of 5 years from the end of the
tenure of this MOU or the extended period as the case be.

The above terms of the MoU are agreeable. In witness thereof both parties set and

subscribed their hands on the date as first above written.
For HOUS“};T/GKB

roprietor

2T

ajal Mukheljee Gurnoor Kaur Behl
Director, _ Founder
Apeejay Institute ol® For House of GKB
Communication New Delhi
New Delhi
Mob: 9319191307 Mob: 4423 24 Q1<
Phone: 011-2536-7821 Phone:
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding (“MoU”) is executed on Wednesday,6"of October,
Two T%lousand Twenty One between Miran Productions, an Events and Experiential
Marketing Company of India, having registered office at D-49, Grester Kailash Enclave - II,
New Delhi - 110048 represented by its Founder Ms Sujata Soni Bali, hereinafter referred to
as “eran Productions™ (which expression shall, unless repugnant to the context or
meaning thereof, includes its successors and permitted assignees) of the FirstParty.

AND

Apeejay Institute of Mass Communication (AIMC), of its address Institutional Area,
Sectc_ar—S, Dwarka, New Delhi — 110077 represented by its Director Prof. Sajal Mukherjee,
hereinafier referred to as “AIMC” (which expression shall, unless repugnant to the context
or meaning thereof, include its successors and permitted assignees) of the SecondParty

Whereas

1} Miran Productions has proposed to collaborate with AIMC, to train students and
faculty of AIMC in event management and related areas as well as to recruit
students from AIMC for internships and placement at Miran Productions and
member companies.

2) AIMC has a long-term interest in courses on event management, public relations
and related areas and issues. The students and faculty at AIMC want to gain
industry expertise in the above-mentioned areas so as to have better career

prospects.

3) Both the parties are desirous of executing this MoU with a view to record the
broad terms and conditions mutually agreed to, by and between them subject to the
modalities/manner and the terms of implementation being agreed between the

parties in due course.

Miran Productions will extend its cooperation to Apeejay Institute of Mass
Communication (AIMC) in the following areas:

i) Provide inputs to AIMC for developing its curriculum as per the industry
requirement,

ii)  Provide placement and internship opportunities for AIMC students in the event
management industry including with Miran Productions member companies.
Notwithstanding anything to the contrary, nothing in this MoU shall prevent AIMC
or its students from procuring internships and/or placements in the event
management industry independently on their own terms.

iii)  Provide training and conduct development/acclimatization programmes about the
event ecosysiem for the AIMC faculty in mutual agreement with AIMC,

iv)  Will recommend experienced professionalsfrom the event industry who will
conducl guest lectures for AIMC students,

Miran Productions
D-49, Greater Kallash Enclave-H, New Deihl-110048

Tel. : +91-11-41617652 E-mall ; miranevents@gmall.com ’ .- _6""!' r
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}  Provide AIMC students the opportunity to participate in live events to gain hands-
on experience and also mentor in university/industry level events.

vi) Sh%ll. promote the 'association and collaboration created by this MolU on its
website, social media pages and via such other media in such manner as may be
mutually agreed with AIMC.

Both parties mutually agreed that;

i Any amendments to this MoU will be mutually agreed both the parties in writing,

ii.  This MoU is only to express the intentions of the parties and is not intended to be

legally binding on either party.

. The terms of cooperation and financial implications!rcsponsibiIitics for each

specific activity contemplated under this MOU shall be mutually discussed and
agreed upon in writing by both parties prior to undertaking any specific activity for
which an agreement shall be executed incorporating the agreed terms and
conditions including for Intellectual Property Rights.

tv.  This MolJ imposes no financial obligations on either party.

v.  This MoU shall be valid for a period of 3 years (renewable if accepted by both
parties). A yearly review of the progress under this collaboration will be held. This
MoU ecan however be terminated by either party by giving to the other party a
written notice of three months.

Before carrying out any specific activity, project and/or joint work under this MOU
interalia towards projects whether involving students or faculty, or both of the first
party, on one hand, and employees of the second party on the other hand , the partics
shall execute a Non-disclosure agreement (confidentiality agreement) for maintaining
confidentiality about it. The obligations to maintain confidentiality shall be binding
and remain in full force on the parties for a period of 5 years from the end of the

tenure of this MOU or the extended period as the case be.

The above terms of the MoU are agreeable. In witness thereof both parties set and
subscribed their hands on the date as first above written.
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Sujdta/Son{ Bali

Sajal Mukherjee \

Director, Direcior

Apeejay Institute of For Miran Productions
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